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THK CONSEQUENCES OF THE FEDERAL COMMUNICA-* 
TIONS COMMISSION'S PRIME TIME ACCESS RULE 
INACTED 4 OCTOBER 1071 ON THE BROADCASTING 
AND PROGRAMMING INDUSTRIES WITH RESPECT TO 
PROGRAM TYPES, PROGRAM SOURCES, STATION REVE- 
NUES AND AUDIENCE ACCEPTANCE ON NETWORK- 
AFFILIATED TELEVISION STATIONS FIVE YEARS PRIOR 
TO AND FIVE YEARS AFTER THE PRIME TIME ACCESS 
RULE'S ADOPTION Order No. 7925254 

BACK, George Leonard, Ph.D. New York University, lii79. 
229pp. Chairman: Professor Terence P. Moran 

In 1970, the dominance of the three commercial television 
networks (American Broadcasting Company, Columbia Broad- 
casting System, and the National Broadcasting Company) in 
programming was challenged by the Federal Communications 
Commission through a regulation entitled the Prime Time Ac- 
cess Rule. This regulation was brought about in response to 
demands irom pressure groups who desired access to the mass 
audience available during prime time. The FCC, acting in Its 
historical role of a federal agency concerned with the 'public 
interest, convenience, and necessity,' enacted this regulation 
as a remedy to the network dominance over programming. 

The Prime Time Access Rule excluded the networks from 
programming a specific half-hour In prime time, 7:30 to 8:00 
P.M. EST in the top fifty television markets. The programs 
for this time period were then supplied to the stations from 
alternate sources such as syndicators and local producers. 
It was the first time the FCC had actually regulated a program 
decision In this maxuier. 

This investigator determined four areas for research In 
which to measure the effectiveness of the PTAR. The four 
areas were Program Types, Program Sources, Station Reve- 
nues, and Audience Acceptance (Ratings). The four variables 
were chosen bec&u.se the Federal Communications Commis- 
sion has historically expressed concern over diversity of both 
program content and source, while another body of literature 

indicates station revenues Is a prime motivating force and 
lastly, it is generally accepted in the television industry Uiat 
audience acceptance (ratings) is a measure of success In pro- 
gramming. 

Research wa« compiled for a ten-year period of time, 1966 
to 1971 (the five years prior to the PTAR. in which network 
programming was dominant) and 1971 to 1976 (the five years 
subsequent to the PTAR). The findings of the ten-year period 
of time relevant to the four variables were compared and con- 
trasted in Chapter Six providing the following results within 
the 7:30 to 8:00 P.M. time period; the FCC had accomplished 
its aim of greater program diversity in the market-place and 
had created more sources of programs for television stations. 
Additionally, it had made the potential for greater station reve- 
nue a possibility and finally, the PTAR had caused a decline in 
the network-affiliated stations' audiences during the 1971 to 
1976 period of time compared to the prior period (1966 to 
1971). 

The PTAR has altered the structure of prime time and the 
relationship of groups within the commercial television indus- 
try. It is a working model of hew the government mi^ht fur- 
ther change TV's structure to deal with network dominance 
in programming. As a result of the study's findings, this in- 
vestigator closes with a recommendation for an extension of 
the PTAR to hour>5 other than 7:30 to 8:00 P.M. EST and rec- 
ommends further research into possitjle expansion of the 
theory of "access* through regulations other than the PTAR. 



A SURVEY OF ATTITUDES ABOUT MEDIA EDUCATION 
HELD BY MEDIA PERSONNEL IN SELECTED BROAD- 
CAST AND PHINT MEDIA ORGANIZATIONS IN ACCRA, 
GHANA Order No. 8000628 

BROUHARD, John Forrest, Ed,D, Indiana University, 1979. 
147pp. Chairperson; Warren D. Stevens 

Purpose of Study ; 

The purpose of the study was to learn about the perceotions 
of Ghanaian mass communicators on the following general 
questions. What value do they place on formal media educa** 
tion? What aspects of their training have been most useful in 
their media careers? In which aspects of media education do 
they perceive the greatest need for more instruction? In addi- 
tion to the attitudinal information, the study gathered informa- 
tion about the personal and professional characteristics of 
Ghanaian media personnel. 

Procedure : 

Interviews were conducted with 187 Ghanalaji mass com- 
munication personnel at selected broadcast and print media 
organizations within the Ministry of Information in Accra» 
Ghana. The three broadcast media organizations surveyed 
are all divisions of Ghana Broadcasting Corporation (GBC): 
GBC Sound Broadcasting, GBC-TV, and GBC News and Publi- 
cations. The three print media organizations surveyed were: 
Information Services Department ot the Government of Ghana, 
Ghana News Agency (GNA), and the Ghanaian Times . In print 
media organizations, attempts were made to interview every 
professional media worker. A sample of eighty-four percent 
of the total population of eligible print media personnel was 
interviewed. Among broadcast media personnel, a systematic 
random sample was drawn. Ninety-one percent of persons in 
the sample frame were interviewed in tlie broadcast media. 

Findbigs : 

1) Ghanaian mass communicators in the sample surveyed 
were highly traiiied in media skills^ as only nine percent of 

the respondents nad no formal media training. Nearly three- 
fourtiis of broadcast media personnel had attended GBC in- 
service training programs, and over half of the print media 
personnel had attended either a two-year course at the Ghana 
Institute of Journalism or hud enrolled in advanced courses 
in Journalism at the University of Ghana. Siprnlflcant numbers 
of Ghanaian communicators traveled abroad for media studies. 
Generally, Ghanaian communicators found their instruction val- 
uable regardless of whether the instruction was taken in Ghana 
or abroad. Training in only two subjects, shorthand and adver- 
tising, was not found to be valuable by Ghanaian media per- 
sonnel. 

2) Mass comniunicaturs in Accra, Ghana were eai;er to ac- 
quire more media education. Ninety-four percent of the re- 
spondents questioned indicated that they wduld welcome Uie 
opportunity to acquire further formal training. Ghanaian com- 
municators felt the greatest need to improve their .skill.s in 
production and in areas that could be directly applied in thoir 
present positions. Broadcast peronnol expressed the greatest 
mterest in sharpeninj^ skills in broadcast production and writ- 
ing. Journalism and public relations were the areas in which 
print media personnel most wanted additional insti~uction. 
Per.sDnnel in both media wantrd to takr/ more instruction in 
French and to learn hu^' to use tho mass media to further na- 
tional development. 

3) liroadcasters tended to be older and more eApericnced than 
Uieir counterparts in tj.e print media. I'rint media personnel, 
on the other hand, were niore likely to have attaiiu'd a hii^her 
level of general education. Wc)men were found in Ki*eator num- 
bers and in por,ition. of ^i^eater authority in the broadcast 
media tlian in the print media. 
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IMAGES OF FANULY LIFE IS MAGA7JNE ADVKRIISING: 
1920*1978 O^d^r No. 80096S9 

Brown. Bruce Wiujam. Ph.D. University of New Hampshire. 1979. 
228pp. 

Previous research on family roles suffers from a number of deficiencies, 
including: (1) lack of historical evidence; (2) a disregard for how family 
roles change throughout the family life cycle; (3) an overemphasis on 
certain family members (in particular, the wife); and (4) an overemphasis 
on certain aspects of family life (in particular, household chores, child- 
rearing, and economic provision). The purpose of the present study was to 
analyze images of family life in magazine advertising and, in so doing, deal 
with these deficiencies. 

Advertising in general interest magazines published between 1920 and 
1978 served as the data source. Both the verbal and non-verbal component; 
of the advertisements were used in the analysis. Advertising is a source of 
historical data on family life values because advertisers, in their effons to 
sell a product, tr>' to attract as many potential customers as possible. In 
order to do so, they must allow as many people as possible to "see 
themselves" in the advertisement. Also, advertisers have been involved in 
marketing rcscaich s.nce around 1910 and, therefore, have been fairly 
sophisticated m their analysis and portrayal of basic American values. 
Finally certain aspects of family life may be either too personal, too 
threatening, or simply unknown for more obtrusive mea5uremenl 
techniques to deal with effectively. However, as Goffman (19:6:91) points 
out. "in advertised worlds we can look in on almost eveiything." 

The stu dy measured the way family roles, family companionship, 
intimacy, and fonnality have been depicted in magazine advertisements 
since 1920. In addition, two-way analysis of variance was used to investigate 
the separate effects of histoncal time while holding family hfe cycle stage 
constant, and visa versa. 

The analysis found that some aspects of faniily life have changed more 
than others, at least as depicted in magazine advertising. The movement 
toward egalitarian family norms has certainly occurred, but the changes 
have not been undimensional. Values concerning certain aspects of family 
life were found to change at a different pace than those for other aspects of 
family life. Some changes were found to have occurred for certain family 
members but not for others. Also, some changes were found to be more 
pronounced for famihes at particular stages of the family life cycle. Finally, 
the change that did take place was not necessarily linear If one assumes that 
a more egaliL'^rian form of family life (involving equal sharing of 
responsibilities and privileges, along with an increase in companionship, 
intimacy, and informality) is an ideal to strive for. »hen dunng certain 
periods since 1920 our value system, at least as depicted in advertising, has 
"slipped backwards." 

Overall though, the movement toward such an egalitarian ideal in our 
cultural norms has been fairly substantial, particularly in lenns of family 
companionship, intimacy, and formality, i ne area of family roles still 
appears to be a major stumbling block. To summarize the findings of this 
study in one sentence: one could say that the cultural values reflected in 
magazine advertising increasingly have supported tlie notion of family 
members as more companionate, intmiate. and informal. altJiough they 
continue to perform their traditional roles almost unchanged. 



SITL'AlIONAL FACTORS AND THE EFFECTIVFA'tSS OF 
CHILDREVS ADVERTISING Order No. 8004151 

CURKE. Thomas Keith, Ph D. University of Illinois at Urbano- 
Clianpatgn, 1919 165pp. 

This research reports the results of an experiment dealing witli tlie 
effects of program, viewing room situation, and frequency of exposure to 
commercials on preoperational age (three to six years of age in tiiC piesent 
study) children's preference and liking for products seen in those 
commercials The design was a 2 x 2 x 2 factonal with 40 males and ^0 
females. Tlie mean age of the children was 53 months with a range of 42 to 
77 months. Two produa catagones were investigated, fmil punch and toys. 
Two different products were used to increase the generalizability of any 
findings. 

Children m tlm age range were selected because there if. evidrnce tiiat 
they view the world, process information. a.nd logically reason diffcrenUy 
than do more mature individuals Tliese differences may n:ake such children 
more vulnerable to advertising frequency and situ luona! fjiciors 



Four hypotheses are presented and tested. They are: (1) Commercials 
seen dunng a more enjoyable program will be more effective than if seen in 
I less enjoyable program. (2) Commercials seen in a more favorable 
viewing room situation will be more effective than if seen in a less TavorAble 
viewing room situation. (3) A commercial will be more eflfective if seen % 
multiple number of times rather than seen only once. (4) There will be an 
interaction between program and viewing room situation. That is. if either 
of these two factors is positive, the level of the other factor is unimporunt 

The results do not support the hypothesis that advertisements seen in i 
more enjoyable program are more effective than if seen in i less enjoysble 
program. The results indicate that the opposite may occur. The resultt also 
indicate that in certain situations, increased frequency may lead to more 
effective advertising. It is felt that the viewing room manipulation was 
unsuccessful, leading to nonsignificant results concerning its imporunce and 
its interacuon with program type. 

The evide-nce seems to indicate that children viith predispositions, 
knowledge, or expcncnce with a product are noi affected by advertising 
frequency- Only in the special case of lack of knowledge or predisposiuons. 
coupled wniii viewing the commercials within a favorable program, does 
multiple exposure to a commercial seem to be more effecuve than a single 
exposure 

It appears that children are not overly affected by advertising frequency. 
Though unique in their view of the world, it does not seem to follow that 
such children are more vulnerable than adults to television advertising 

Areas for further research are discus:>ed, including role playing by 
experimenters and mood differences generated by programs, and their 
effects on advertising effectiveness. 



COMMUNICATION. RUBAL MODERNITY AND STRUCTURAL 
CONSTRAINTS Order No. 8001893 

CONTRERAS-BUDGE, Eduardo, Ph.D. Staiilord UnlverfiUy, 
1979. 298pp. 

The central thesis of this study is that communication has 
not played an Important role for i-ural development due to a 
series of structural constraints under which it has operated. 
The st\idy attempts to assess the roles of a primary structural 
constraint (land resources) and secondary opportunities (such 
as education, credit, participation) in their effects on the rela- 
tion between communication behavior and modernity outcomes 
in the ccnantryslde. 

Communication Is understood as exposv .e to and use of 
mass media and Interpersonal (change di^eni) messages. The 
central hypothesis was that the effectiveness of communication 
Is greater under favorable opportunity ranges and that the role 
is restricted in the presence of structural constraints. It was 
also hypothesized that communication's effects would be more 
felt for cognitive and attltudinal domains and less so for behav- 
lora'i modernity Involving resource commitment. 

The study is a secondary analysis involving data-sets from 
Mmas Gerals. Brazil (1968, N = 1015) and the Guatemalan High- 
lands (1977. N = 600). The analysis Is conducted within a theo- 
retical paradigm involving modernization, communication and 
diffusion theories in the realities of rural Latin America. 

The results show that for both regions land resources are 
the prime determinants of modernity, particularly in the adop- 
tion of innovative behaviors requlrmg resourc es. Despite the 
role of secondary opportunities fcredit, educatiai. etc.) and 
communication, ameliorative policies not addressing the Issues 
of land and resource redistribution do not alttr tiie basic sltu- 
auon dictated by land, the first-orde^ constraint. However, 
provision of such secondary opportunities has some Impact, 
thus aliowmg poor farmers some advantage over counterparts 
devuid of such opportunities. Ot course, farmers with an 
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idvantafe In land resourcen also take greater advantage of 
•econd-order oppoiiunltlea. 

The role ol communication, specUically, eeems to be the 
toU<mii«: Under extreme structural reetrictione, as is thp 

case (or the Indigenous subsistence culture of the Guatemalan 
Highlands, communication la not Important, There is limited 
avmllabUlty ai^d exposure, and what availability and exposure 
exlet have Utile impact. For the Guatemalan higher oppor- 
tunlty farmers, communication is an Important input, affecting 
use id credit and modern practices Involving resources. Prac- 
tices, in turn, largely determine productivity. 

However, In the case of Mlnas Gerals, poor farmers re- 
spond to communication opportunities (although they have 
fewer ol them than better-off farmers) as valuable inputs for 
modemiiatlon. Limited in their land and Income, they take 
maximum advantage of second-order resources as education, 
credit or cooperatives and exhibit higher mixlernlty outcomes 
than their equals In land scarcity. This Is even reflected in 
higher farm Incoxnps, And for such farmers, communication 
contributes to Innovative behavior. For larger Brazilian 
farmers, communication appears to be less relevant in inno- 
vative behaviors, which are largely a matter of resources, yet 
It has Inportant effects In farm Income. 

The results can be interpreted as not clearly confirm ir^ 
the hypothesis that communication Is only effective under lack 
of structural const ralnts. The divergence of some results 
from Guatemala and Brazil can perhaps be explained 11 it is 
considered that the small Guatemalan farmers are hardly 
comparable to the small Brazilian farmers who in fact have 
more land and modernizing opportunities. Then, It appears 
that the relation between communication and modernity Is 
curvilinear: Under the extreme restrlcUons faced by Guate- 
malan subsistence Indians, communication does not manage 
to play a role. It seems to be an effective modernizing agent 
when at least some opporhinitles are open, but decreases in 
Importance for farmers who have ample resources and oppor- 
tunities for modern behavior. 



Mobil's advertising has been described and anal>?cd o^er three lime 
penod-s: before the oil cri!?-.5;(l97M973), during Uie oil cnsis (1973-1974) 
and after the oil crisis (1975- 1976). Priniar> findings and conclusions from 
this effort have been provided All of Mobil s newspaper. mnga;ine. Sunday 
supplement, television and radio advoniMng before, during and after Ihe 
1973-1974 oil crisis have been described and anal>;ed according to the 
following criteria: 

Idenfificanon amidcscnpnon of advertising conreni AdMrtisin^ content 
(includes a discussion of main conimunicaiiuns idea, key consumer benefii, 
suppon, headlines, exeajiional elements. themesAUij^ans/lo^os. identifiable 
cs^^^\^ri^). propaganda analysis (h?iS^Q6 on a model dcNClopcd b> the 
Institute fur Propaganda Analysis) and advocacy adscrtism^ message 
identification (deiemimes what specific subjects were addressed in advocacy 
advertising) 

Identification anddvscripnon of advertising context l^is provides 
findings from Mobil's use of the media, (more explicit]), tola) media dollars, 
spending by media type, specific magazines, newspapers, commercial 
lenglhs used). 

Analysis ofadvcnismg content and context Under this cniena. Mobil's 
audiences they aiiempied lo reach and object \es ihe> wished to fulfill arc 
discussed Additionally. e\aluaiions of the potential efTecn\ness of Mobils 
ad\ocacy advenising are provided 

I-rom the major findings and conclusions, important trends and 
poteniial implications have been ideniified and discussed. 

The most important factors emerging from this stud\ are; Mobil's use of 
advocacN advenising increased markedly oNer the ycai^; the subjects 
addressed in their advocac) advcHismg usually coincided wuh issues ihai 
were recei\ing widespread publiciiy in the press (e g oil shortage, 
divcsiilurc, profits): Mobil ishighlv critical of the govemmeni and news 
media; Mobil will, in the in\estig3tor's opinion, continue to use ad\ocac> 
frequently: it is likely that advocac> advcrusing v^iW be subjected to suicttr 
controls and scrutiny: there is noconceniraie e\idcnce that Mobil's 

communications program has improNed public and government perceptions 
of Mobil: litiJe is known about the effects of advocacy advertising; it is 
projected there will be increasing fuel shortages and a comprehensive 
national energy program is needed immediaicly. 



A DESCKIPriON AM) ANALYSIS OF MOHIL OIL 
CORPORATION ADVKR HSING ON THK BASIS OK COM K.NT 
AM) CONIKXT HKFORE, 1)1 RING AND AKIKR THE OIL 
CRISIS Order No. 8010276 

Davis. Paikicia Avn. P>i D AVh York University, 1979. 405pp. 
Cnairman: Professor Terence P Moran 

This investigation descnbes and analyzes Niobil Oil Corporaiiop's 
advenising before, during and after the oil crisis of 1973 1974 \U)bi) is 
apparenijCihe pnmar> user of an adMrtising for^^i called ad^ocac) 
act\enisin'g which is defined for the purpose of this stud> as' any paid 
messages in media ihai be\(^nd the direct sale of piodua and serMCcs 
and primanls aitenip: lo crcaic fa\ orahlc op.nions (if the advertiser and iis 
inicresb b> promoiniL* a dcciMve point of \ \c\k on corijovCfMal i'^'^ucs of 
pubhc importance. 

Ad\ocac\ advertising is being u^ed b> Mobil, and oihcr large 
companies, to communicate iheir \.eus on topical issues to the public and 
gON eriunent. It is N1obii\ belief tha; their poisons are not being fairl> or 
accurately presented by the news media and thus, the;* must resort to 
advenising to communicate their opmunis Mobil's u«>o ofad^ocacy 
adverusmg excelleraied during the 1973- 1974 oil cn^^is and has been an 
imponanl element of their aimmurucanon program e\er since Wiih this 
advertising they ha\e spoken out agg:e^suel\ on a v.:de r^ncc of ^.-conomic. 
political and s(viai is^^ues OP.cn. ihe governmeni and ne\KS r^irdin are 
OuUipokenI) cntici/ed MohiTs corTinvjiMC'iiion program \^ diK^rse. 
inno\au\e arul s(»ph'«;iiaried ai*d ;r.( i,j^!cs ;iu\(Kc1c>. (oriit-'.iio ;uu1 ;>:o;l;iCt 
advertising Addmonalh . Mobil is one of ihe fc^LMnosi sponsors of high 
quaJii) lelCMSion programming, and the* demote cur'Aidc labic .i(i\o::.^i!ii' lo 
promoting ihcir prtKramrnme. as v. ell aso:ho' chanlio- nr^d cl!'..:;iI e\cnu^ 
which ihe\ sponsor 



THE IRISH NATIONAL CINEM\ AM) ITS RELATIONSHIP TO 
[RISH NATIONALISM O^^er No. 8001607 

Doi>N. Martin Christophek, Ph.D. The University of Wisconsirt • 
Madison. 1979. 367pp. Supervisor: Professor Russell Merritt 

The thesis shows how political and economic nationalism becinc central 
dogmas for the Insh people, how they focused the energy of the o ^position 
10 British rule and finally how they were discarded by the ruling parucs and 
adopted by the opposition in the nineteen-sixiies The thesis explores how 
theanemain Ireland developed out of these nationalist sentiments, and 
how vanous public and pnvate film insutuuons came to tenns with shifb m 
nationalist feeling. 

Private groups have had to deal with nationalism as a prcvaihng 
ideology In the early ycaj-s, the commercial side of the film industry was 
involved almost exclusively with producing films with nationalist themes AS 
economi.: nationalism passed from favor, however, and the ownership of 
theaters b-came concentrated in a few hands, monopoly capital, both native 
and foreign began lo dominate the system of distribution and exhibition. 
Concurre itiy, censorship passed from its role as an mstujmcnt of bourgeois 
nationalism and became a means of reinforcing siaic conuol in cultural 

maiierf. ^ ^ j t_ . 

•Tne thesis shows that nationalism o/nfce5i//>' provided the terms in 
which the debate over the proper form for In.sh cinema took plac£^ Whether 
a film producer chose to glonfy -Irishness.** attack the BnUsh. explore son*] 
problems, cntiaze i)k establishment, or paint a poriiait of the landscape, it 
had to speak in the language of nationalism, since this was the first and 
conunuouslydommant language of the insh cinema Whether ihey 
encouraged or opposed nationalist ideals, or existed in a su:e of tension 
vviih them, all these groups had to i^ke nationalist dogma inio account 
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The iccond uea of concern is the question of what wc call the filmic 
idcoloiy. This filmic ideology, as it developed in Ireland, attempts lo answer 
four Quetuons: (1) What is the aaual nature of a genuinely Irish cinema. 
and what is iu fimcUon? (2) What is the role of the filmmaker In society? 
(3) What rcprcsenutional siraiegies should be followed m creating Insh 
films? (4) What is the importance of the history of Irish film for mooem 

*'**Wc discuss a set of films made in Ireland, and wc claim that \he&t films, 
which typify Irish national cinema, exist in a close relauonship with 
changing nationalist dogma. This relationship may be a matter of 
representing nationalist ideals, attempting to revive nauonahsm by 
criticizing a sutus quo. or redefining the relevance of nal30nalism for a new 
era, but the fomi of these films, however dependent on foreign models, is 
finally determined by forces specific to Ireland . . r • 

The thesis attempts to analyze the Irish cinema from the point or view oi 
external dcterminanis--economic and political nationalism and the 
circumstances of produuion. exhibition, and distribution-and the internal 
detcrminanlS"the filmic ideology and the specific means of produang 
meaning in each film. The thesis argues that this method is cfTTecu^c in 
producing a complete dcscripuon of the Irish nauonal cinema and uie 
operation of its institutions. The same method, we believe, could be used to 
analyze other national enemas, especially those of small, emerging 
counuies with suong national traditions. 



:\S AL1TR.N.\TIVE PROGRAMMING STR.\TKGY FOR 
INTERNATIONAL RADIO BROADCASTLNG Order No. 8011801 
Eixiorr. Kim Andrew, Ph.D. Universiryo/Aflnnesoia, 1979. 196pp. 

This study deals with the programming of international radio 
broadcasting and the ability of this programming to retain the interest of the 
audience. Direct intcrnationaJ radio broadcasting is radio programining 
originating in one country but received by audiences in one or more other 
countries. Most international broadcasting is transmitted on shortwave 
frequencies, but some international radio is also sent via medium-wave 
(known in North America as "stand^d AM") and other frequency ranges. 

The author suggests that there is a predominant appioach to the 
programming of international radio broadcasting, practiced by western, 
communist, and ihiru world international broadcasters. This is given the 
name trodidonal programming approach (TPA) and is characterized by 

(a) content which is perceived by the listener to be read manuscript-siyle. 

(b) content which is perceived by the listener a.s being presented in an 
impersonal, third-person mode, and (c) content which is perceived by the 
listener as dealing with political or politico-economic matters. Usng a 
sar -lie ofEnglish-language broadcasts audible in North America (from 
western, cominunisl. and third-world nations), tentative support is given to 
the hypothesis that ITA is dominant in present-day international 
broadcasting A critique of TPA. based on various theories and studies of 
persuasion and mass communication, suggests some possible shortcomings 
of this programming approach in retaining the interest of listenei-s. 

Borrov^ing again from theories and studies of persuasion and mass 
communicaton. the idea and strategy of an alternative programming strategy 
(APA) are introduced APA programming seeks to retain the intest of a 
larger portion of international radio broadcasting Some possible models for 
the implementation of the potenual audience than thai retained by TPA 
programming The APA concept requires a new look at the goals and 
purposes of international radio broadca>ting Some possible models for the 
implementation of APA programming are offered 

No precise definition or description of AP.A programming is po*;siblc 
until APA prototypes are deemed successful by expenn^.cntation and 
experience Two attempts were made to produce APA prototypes and 
coaespondmgTPA archetypes. These involved fid liousbut authentic- 
sounding "broadcasts." both in FngHsh One set of broadcasts was produced 
for the author by Radio Canada Iniernaiionnl The oOier sec ls pui-punodly 
from Colombia but was produced in Minneapolis with the assistance of a 
Colombian a.s^oaa:e In each ca.se. the aticmpLs to produce APA versions 
living up to the APA idea and strategy were not enurcly sucressful 



Nevenheless> experiments on the relati\e interesi-reuining abilities of 
TPA and APA were conducted uinng the Canadian and Colombian 
broadcasts In each case, the TPA broadcast was presented, via tape, to one 
group of persons from the university community, and the APA counterpart 
wt$ presented to another group Each listening group appeared to have 
similar backgrou nds and interests and was considered to be of the same ^ 
population. Identical questionnaires eliciting information on the aabjccts 
possible continuing interest in the braidcasts resulted in no significant 
dilTci cnces (using Mann- Whitney \J test.s) This lack of difference may be 
attributed not necessarily to the failure of the APA concept, but jX^haps 
also to tJie shortcomings of the APA prototypes or to rhe small N \ \n each 
listening group However, the experiments did prove tiseful as pi^K tests of 
the metliodology. 

The dissertation closes with a critique of the study and with a proposed 
plan for the future study of the interest-retaining abilities of int^iTiational 
radio broadcast programming. 



IXO.NOMir^ OF SCALE IN TEIXCOMMUNICATIONS: 
ANALYSIS, STRATKCilKS. MAN^CiLMKNi Order No. 8007649 
PxLis. Lynn NVhj^stij<. DP.S Pace Univcrstt}\]919 291pp Chairman: 
William C. Freund 

Ex:onomies of scale in telecommunications were analyzed at two levels 
The first of these were the economies of scale to the telecDmmunicauons 
utility in the capacity which it provided to give service Second, liiere were 
ihc economies of scale to the utiliT) 's equipment supplier in its repetitive 
manufacture of capital goods In conducting the mulu-variate regression 
analysis, a quasi-scale factor for distance was introduced to account for the 
distance insensitivity of costs of telecommunicauons satellites, dummy 
variables were added for known specific technological changes, and time 
was used as a proxy for lechnoloi^ical change which was neutral to the other 
input variables. 

The results of the analysis quantified high levels of economies of scale in 
many telecommunications subsystems, and moderately high levels of 
economies of scale in composite long-distance networks, as seen from the 
level of the operating telecommunications utility Lesser, but still significant 
economies of scale in manufacturing volume were found in the equipment 
suppliers Distance economies of scale were found related to the relative mix 
of the newer sophisticated electronic sub-sysiems in the utility's planl 
Specific technologicai change was found to be statistically significant but 
neutral technological change was small and in most cases was found to be 
not significant. 

The investment strategy of the utility was shown to be affected by thc^ 
presence of economies of scale and by technological change as well as the 
more traditional parameters of rate of ret\jrn and grovrth of demand Since 
the utilit>' may grow either by enlarging capaaty or by purchasing more 
un\\s of existing capacity from its suppfier. a simplified model was derived 
taking into account the quantified levels of economies of scale in system 
capacity and manufacturing volume found in the prior analysis From this 
model conclusions were drawn as to the cost minimumg suategy and 
compared with the hisioncal record of one subsystem which matched this 
strategy, and another which did not. apparently because Lhe user fourd 
grade of service of higher benefit than cost minimization 

Product strategy \^as shown to be an invesLment decision inionwineu 
with the uiiluy's plant invesumeni decisions Cost minimization suatcgies for 
a utility with a v^holK owned equipmciii supplit-r lead to mfiequeni product 
Lnnoxation except where jncrea-^ed cap?.ci:> is required 'Iliis is modified in 
compeiriivt sjppb b*. ihe bcnefii<iof umk'.c] change in .marke! cnhancemeni 
Creatine a product fainily uas shov^n to be opiimal wiih two f;imily 
members per decade of iari).'t: of demand 

I-ium ihc analysis and viraif^'ics. inanaeomen; reco:f'.mcnd.itK)ns w-cre 
dcn\ed corjccrnm"^ ihe applicr-.iion of qu.iniji^u^e ninhnds. increasing the 
fraction of sub-s\s;crr-j<* '^ubjcct to <'(oru>mics of scale, spacm^: of new 
rapacH) and pioduci H^\c^uru-n!«; ai the CiM of minum/w-i: nutria) and 
adapnnp to conipeuijvo coiidm^ins } jnaliy. Mit-'t'i-stioiis vsCJCg'Acn for 
fuithci rt'scorc): in ih> I'.i'd 
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^ WORKING TOGETHER: A STUDY OF COOPERATION AMONG 
PROGRAMMF.RS, EDUCATORS AND RESEARCHERS TO 
PRODUCE EDUCAllONAL TIXEVISION Order No. 8007733 
Bttema. JAWF5 Stcwaht. Ph.D. The Uniwsity of Michigan, 1979. 313pp. 
Chairmtn: Peter Clarke 

This case study ftnaly2es the operation of an organiwtion in which 
television professionals, educators and social scientists all worked together 
10 produce a television series which was to be both entertaining and 
educational. The study focusscs. in particular, on two activities conducted 
by this organization: plannfng the curriculum for the educational television 
series and production of the television shows themselves The analysis of 
these activities is conducted within a general framework provided by three 
questions which have been left pointedly unanswered in studies of similar 
organizations such as the Children's Television Workshop. These quesuons 
are: (1) Who hod power to shape the form and content of the curriculum 
plans and television shows and what was the basis of their power to do so? 
(2) How was power brought U) bear in moiing decisions about the fomi 
and content of the plans and shows? (3) What were the implicaiions of such 
organizational factors as the distribution of power and the decision 
processes for the form and content of the plans and shows? 

The answers to these questions reveal dramatic differences between 
curriculum planning and television production. Power to shape the 
ojrriculum plans was widely dispersed witliin the organization and even 
beyond it to outride a)nsultant5 and the government agency which funded 
the work. This dispersion of power resulted from a number of 
organizational factors including inadequate staffing of the small group 
formally charged with the curriculum planning activity as well as the 
nontechnical nature of that acJivity which allowed everyone in the 
organization to have some idea about what the plans should include. This 
situation gave rise to a LEGISLATIVE decision-making proorss in which 
those who shared power met to register their 'demands and, when necessary, 
to negotiate compromise solutions to disagreements. Not surprisingly, the 
curriculum plans which emerged from this process were an unsynthesized 
and sometimes vague collection of ideas and compromises from a variety of 
sources. 

In contrast, the power to shape the television shows was concentrated in 
the hands of one person: the executive producer. This concentration of 
power also resulted from a number of organizational factors including the 
executive producer's virtual monopoly on television production expertise in 
the organization. This situation gave rise to an EXECUTIVE decision- 
making process in which the executive producer served as final authority on 
all matters pertaining to the television shows while the educators and social 
scientists served as his personal advisors. The television series represents the 
creative achievement of the executive v/iih the advisors participating in this 
achievement by setting creative problems for the executive producer to 
solve. Many features of the finished shows such as format, characters and 
dramatic structure were thus the executive producer's chosen solution to 
problems identified and formulated by the advisors. 

In conclusion, it is argued that planners and managers of educational 
television projects must come to temis with the political nature of 
curriculum planning and seek ways to manage the political process. They 
must also come to terms with the bureaucrabc nature of television 
production and seek ways to facilitate access by educators and sodaJ 
scienusts to the decision-making of the television production personnel. • 



TLMK FR\MK IN AGF^ND.VSK I'ilNC; Rb>L.\RCM: K S\V\)\ Oi- 
TTfK CONCTJMIWI, MKlHODOl OCICAI, FaC'IOKS 

AFMvC f l.NG IHK lINiK 1 KAMK ( OM K\ 1 OF IHL AC;KM)A- 
SKTTl.NT, TRCK F-SS Order No. K(I13374 

FyaL.Ch^im HiRV hm.\S'S. hi n Syracuse UnncrsUy. 1979 169pp 

Research on the agenda s^cwr.i^ w\c of the nia^s med'.^^ had s!n)\vn ihai 
the ma-^s med\d hoW. the pnict-.iial m'/ji-Lt-vi U) ihcir av:diciu-cs -Aha', arc the 
imporuni issues of ihc 62) . b> pr(>:n.:.ciii dr^pia\ and cmphaM^ of Mich 
topics 

This research c\plic;ue<. ihc (iL'iernMr.:ini<^ and nnp^ct of temporal ..K tors 
on the coriccpiual <iiid rn(.':hndolor'C"<'^i c-onMdernuons in at^cnr^..< ^citm^ 
researcli 
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Using content analysis methods, newspapers and telcwsion data 
collected during 1976 were convened into rank-ordered "agenda" of 
frequently menUoncd issues. Survey data gathered d\inng the same years ui 
three sitCF were also u.sed to construct tnea5»ures of puhhc sahence "agenda " 
Twelve temporal designs were constructed, each consisung of diflerent 
a)mbinaiions of media agenda measuring durations, public agenda 
measuring periods, and various lags between them F.irh of these time 
frames was tested, within each site, for evidence of agcnda-setimg influence 
dunng two distinct periods 

It was h>pothesi/ed that there will be si j^nificant difTeiences in the 
optimal agenda-setting time frames between newspapers and television, and 
that for each medium, there will be significant diflercnces in time frames 
between its influence on what individuals consider a.s most important (inua- 
penional salience) and what people rhoose to discuss wiih oilicrs (inter- 
personal salience). 

The initial analysis, using 11 issues, produced no evidence for an 
agenda-selling impact Since testing Uie hypotlieses was contingent upon 
finding such effects, the hypotheses could not be tested 

Past research suggects that issue-iype may constitute a supnressor 
variable, concealing the agenda-setUng impact A faaor analytical 
procedure was earned out as a first s;ep in testing this proposition U 
resulted in the identification of two issue ty pes: (1 ) unobiiiisive topics that 
do not affect individuals' daily lives regularly, and (2) obsti-usive issues with 
which people have direct dail) cxpencnce 

The hypotheses were tested controlling for the issue vanable. and 
resulted in strong evidence for agenda-setting influence on unobuusjve 
issues and minimal impact on the obtrusive ones. This generated ilie 
conclusion that the mass media play a limited role in bringing obirusive 
issues before the public. 

The study had shown that both newspaper's and ielc\ision hold the 
power to set the public agenda of unobtrusive issues, but the> exert 
influence within difTerenl temporal contexts Mctliodologicall) . the agenda- 
setting impact on the intra*personal public agenda wa5 found to be difTerenl 
from the impact on inter- personal public alienee 

llic media agenda measunng duration and ihe time la^ penouS were 
found to bear directJv on the results As Oie two temporal mea^sures were 
systemaiicali) varied, the research outcomes changed accordingly. 

ITic choice of It^cation appeared to coostjtuie an independent variable as 
well and the obtained results are far from umfonr. for the three sues 
studied. 

Finally, the choice of time pen(xj wiUiin the year during which to 
conduct a^cnda-senmg research was found to be cniical espenally wiUiin 
an election year, when political activity and iniere.si rulminate in vote- 
casting 



CONSKRVATIO.N. KMOIIONALLV AKOISINC, llJ.KViSlON 
CONTKNT AND THE HKCALL A.M) I NDKKS I A.M)!.\G OF 
IMRF.DDFCn C0MMKHC1AL MF:SSA(;KS (Vder No. 8005l«0 

Farrhx. V^'HiJAM John. Ph D. Ihfiiru l.-nivcrsir}-. 1979 n2pp 

The present study examined the effect of emotionally arousing television 
film segments on the memoo of comrr.ercial mcssai;es imbedded vsiihm tJ^e 
film segmenu by children at iw-o le\eK of co^-mtive devi lopmcnt In 
addition, the subject*; av^arencss of ctimmercial persuaM^e MUcn! as a 
function of their copmiive de\elopnicnl \^as in\esiigaied *I"hc independent 
vanablcs studied were arousal {h\^h arousal, low iitousil) and k'\el of 
conservation (con^cpvcrs. non-con^icr^crs) *I"he drpt'ndt-nt \a:iAhles were 
(1) memor\ of the conirnercial mcss:ii'c«^ bM^kon dou n miu ihc component 
memor> scenes of product and brand name. fn\- rfuili. ^p»'( .m- rr.-ai! and 
toial recalled infonr..Hion about tiie ctinunem.iK aiul (?) -jiulcrviiinding of 
the ptTMiaMvc intent of the commeu ial n.t"s:i^'(»N 

TTic .subjects '.^cie HvS :nalc and female first ^•i;uic diikiic:: noma 
surburban cienicnuia Mhocj! Ihesr subjetis v.i.-io a"^'-t■'^^ed f«>i iv^el of 
conser\ation using ilie r(nK«.'p' AssesMiu i;! Kit (( ioMk-hmid and Bcnilci. 
]%8). classified as ccmsciNcrv nno ^cr. coiist-rwis .inU ;.:!u1(j:r.h assigned 10 
Ueaunenl grciups ll^esc svjbj.n ts uerc i^cii ^■x[^l>^o;1 to ouv of ihr \v»c Mm 
vie ving condiiH^ns (!) hif h a:ousa! f^im si'>-r:VMU. (?) Ir-^ .lU'.j'vi! film 
seenu'iU Imbi ddod wuhm cuh fih:: pun- i.irn v^ru' to..; i^:: •:.( :» :<i)s v. hose 
order was held consiar.l for the luo fi*!n pM\ri:u:i^ Mr.ivurr' t f the 
deperulciu vanaMc^uere obiamcd i!:imci!;,v.<'l\ .iiwi t-i p*-. ur ( minute 
interval) to the film contljiu):^^ frorr. a qic^t n: -'i \'\ \r,r 

expcnmvnter ni:d luo n^^s^iariis 
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The foUowjng hypotheses were lesied: (1) Subjects in ihft high arousal 
film condiijon \kould have comnuircial memoi-y scores significanOy lower 
than those subjecu; in ihe low arousal film a)ndjlJon: (2) Subjects who were 
classified as coni^ef \cr$ would have significantly higher memory scores than 
subjects who were non-conservcrs regardless of arousal film conditions; 
(3> Subjects who wereconserver^ wuuld.recognize ihe persuasive intent of 
commcrculi messages significantly more often than non-conscrvers. 

The dauj concerning mcmor> scores was analyzed by two-way analyses 
of variance Chi-square'analysis wa.<^ used foi the analysis of the persuasive 
mier^tdala A stcp >MSc multiple regression analysis was performed with 
conservation as the cntenon variable. 

The results indicated that a relationship between film arousal level and 
subsequent mcmor> of il^e commercials was not found. Subjects who 
viewed ihc high arousal program recalled the commercial messages equall) 
* as V en as the subjects m the low arousal fiim condition. Consen aiion was 
•ound toha\c a sicniftcanl effect on the memon of the commercial 
messages Condon ers scored sicnificantl> belter than the non-conservers in 
the frccrcoill of the scenic doscnpt5ons of the commercial messages. 
Ho\%e\er. the hs pot]icsi?cd main effect for consen auon on the meir;or>- of 
product and brand name, speafic recall and thC total information recalled 
aboui the rnmn^rrnnl mes'^ages uas not found. The hypothesized eflca of 
consenation on Qic subject s a^^areness of the persuasive intent of 
commercial messages was supporicd by the results. 

'I>ie intcr^McMiion of those results vs as discussed in relation to Zillman's 
(1971) iheor\ of cxciianon transfer and Ward. WacKman and Wariella s 
(1977) fomiulaiion oi children's development of consumer skills 
Recommcndatjons for future research uore provided. 



Direcuonal hypotheses were used for sutistical analysis. Student t 
statistics were uied. No statistically significant evidence was found to 
support the research prediction that heavy viewers exhibited more 
coierminus non-viwmg behavior (random, reading, playing, writing) than 
casual viewers. However, the heavy viewer mean (I) behaviors were greater, 
as p?^2dicted, than the casuals (except for reading time). 

There was insuflicient staiisticai evidence to support the research 
prediction that heavy viewers exhibited lower average times per behavior 
(span of attention) than casual viewers. Only for reading did heavy viewers 
exhibit statistically significant lower average times than casual "iewers. A 
significant F-ratio was also found for the average reading time behavior 
difference, thus suggesting violation of tl.c assumption of homogeneity of 
variance for the t statistic. 

There was no statistical suppon for the research prediction that casual 
viewers would exhibit greater sustained screen attention than the heavy 
viewers. 

There was statistical evidence supporting the prediction that heavy 
viewers would recall more audio information from the program than the 
casual viewers. However, this was considered to be cautious evidence, since 
a significant F-ratio was found, and because the heavy viewers did not, as 
was expected, exhibit more screen attention time. 

There was no statistical suppoa for the research prediction that casual 
viewers would recall more visual informauon than heavy viewers. 

Operational definitions of the behaviors, as well as the sampling method 
were Included. Also, interpretations and discussion of the results were 
included. Finally, limitations and recommendations for ftiture research were 
included. 



DLFFKRK.NQS IN lia.KMSlO.N SCRKKN \TTVMIO.\\ 
COTEkMI.NL'S NON VIKWING BKH.WlOR. AND PKOGHAM 
RECALL(:ONH>Rtllt.NSlON BKTWELN HtAVY AM) CASUAL 
COLLEGE VlK\Vfc:RS Order No. 8010136 

Ffenw. ANTHONY Josmi. Ph.D. Wayne State UnhersUyA^n. llSpp. 
Adviser: John W Spalding 

An anal>sis of differences in television screen attention, coterminus non- 
viewing behavior, and program recall-comprehension between heavy and 
casual viewers was conducted for this stud> . In the procedure, thirty heavy 
and thirty casual viewers from Wayne Suie University introductory speech 
classes were brought, indisidually, into a semi- naturalistic viewing 
environment (S-N VE) room. This room contained reading materials, 
playing material, and a television monitor. 

Aftethe subject entered the S-NVE room, the researcher went into an 
adjoining observation room. This latter room was constructed with a one- 
way glass which allowed the researcher to uriobuiisivcly observe and record 
subject behavior. A video signal from a videotape player, containing a 
television situation comedy (with conmiercials at the head and Uil of the 
upe). was fed to the monitor in the S-N VE room for the duration of the 
observation penod {including subject entry into the room). 

Since the researcher sought subjects' spontaneous vicvong and non- 
viewing behavior during observation, they were given a 'cover' story (to 
prevent them from knowing the intent of the study) m advance of their 
entry into the S-N VE room. 

At the conclusion of the observaiion period, subjects were tested for 
their audio and visual recall of the television program content. A locally- 
constructed questionnaire was specifically developed for the television 
program. It was designed to measure program recall (not commercial recall), 
and was pretested for validity, item analysis, and reliability. 

Subject behavior was recorded onto a continuous roll of graph paper by 
use of an event recorder (Esterline-Angus Operation Recorded Model 
Voltage AW. l-20p). 1>.e recorder was cunstructed with pens which 
recorded continuous ink lines on the paper for eacli behavior (five lines). 
When a behavior was observed, a buuon on the recordrr was pushed, which 
then made the pen deviate the ink line for that specific behavior From the 
roll of graph paper, both frequency and time (seconds) were physically 
measured for computation of the recorded behaviors. 



A CONVERSATION AND CONTENT ANALYSIS OF 
INTERPERSONAL RELATIONSHIPS IN SELFXTED lELEVISION 
SOAP OPERAS Order No. 8012603 

Fine, Mari£neGau.. Pit D. University of ^fQSSQchuset'5,\9^0. 167pp. 
Director: Professor Fern L Johnson 

Academics traditionally ignore the study of the daytime television scriil. 
popularly known as the soap opera. In recent years, however, the popularity 
and longevity of the soap opera form has forced both popular cntjcsand 
academics to examine the role soap operas play in mainuimng and shaping 
social and cultural values and behaviors. 

Previous research indicates that many people watch soap operas because 
they believe that thiev are realistic Yet content analyses of these shows often 
reveal that the characters and their lives are not realistic This study is a 
description of the content and structure of dyadic conven^ations in selected 
soap operas The major hypothesis for the study is that pan of the reality 
dimension of the soap opera is carried through its consersational form and 
siructue Although the larger scope of the lives of soap opera charaaers may 
be unlike ours, the talk they engage in may be \ cry like ours. The research 
questions for the study are: Who talks to whom'' What do they talk about^ 
Are there styles of conversauons? 

The sample for the study is five episodes from each of four current soap 
operas: AS THE WORLD TURNS. LOVE OF LIFE. ALL MY 
CHILDREN, and RYAN'S HOPE. The sample includes both older and 
newer, and one-hour and half-hour programs Transcripts \^ ere made or232 
dyadic conversations in the sample F^ch conversation was coded for lertgth. 
sex of participanLs. primar)- and secondarv relationships of parunpants. 
topics. spcaUng turns, topic shifls. placement and .synuctic form of topic 
shifts, and conversational style. 

l>ic most frequent dvad on all shows was nialeTemale. and the most 
ft-equcnt dyadic relationships \sere among fnends. relauves. mamage 
partners, and co-workers Same-sex and crovs-sex relationships followed 
stereot>pic patterns F-enialeTemale relationships v^ore generally familial; 
male-male relationships were generally professional; and male-femaJe 
relationships were generally romantic 

The most frequent conversational topics were small talk, 
vocational/busmess matters. personalit>. marriage, famih. romance, 
professional/business lelationships. and deviant behavior Topics were 
unrchicd to sex of pnniopanLs except for romance, a topic rareh discussed 
by male-male d\adb f amily members, romantic paaners. and fnends 
general!) talked about interpersonal topics, small talk, domestic m.atiers. 
and reports of other pc'.>plc's aaivilics Professionals most oAen discu.\sed 
professional relaiioriships and business matters, and inffoqucnUv engaged in 
small ta'^ 
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Casual style was the most frequent conversational style in both 
umstyliltic and multi-stylisuc conversations. Within unistylislic 
converutions. casual style conversations were shortest and iniimaie st>ie 
convcrsaiions were longest Male- female dyads used intimate style much 
more frtquently than either all- female or all-male dyads. Marriage parincrv 
loven, ex marnage partners, and exMovers used intimate st>'lc more 
frequently than parmcrs in other relationships. 

The analysis of topic shifts within unistylislic conversations revealed few 
differences C^ual style conversations contained few topic sliifis. 
Statements were the most prevalent syntactic form of topic shift in all 
conversations Intimate style convcrsauons contained some topic shifts in 
the imperative form. 

The results of this study indicate that soap opera conversations are a 
subUe blend of the real and the unreal. Although conversational 
relaiionshiop, topics, and styles follow fairly stereol>pic patterns, they also 
'ttveal a world in which people are intimately connected to one another 
within a cohesive communicj' generally devoid of strangers. Soap operas 
also glorify the male- female relationship. Men and women have intimate 
relationships with each other, and frequently talk about intimate topics 
using intimate conversational style. 

Zht study includes an interpretation of these results and directions for 
(Uture res^ch. 



The broadcast managers ostinnate of the amount of the 
higher-order seU-actuallzation rewards they can offer is gen- 
erally higher than ihe importance the students attach to these 
rewards, but the broadcasters estimate of the availability ot 
the extrinsic rewards is lower than the students' desire for 
them. Also, the broadcast managers estimate of the extrinsic 
rewards' availability is lower than the broadcast managers' 
perception of the rewards' Importance to students. 

The broadcast educators, like the broadcast managers, per- 
ceive the availability of extrinsic a^id environmental rewards 
to be lower than their perception of the importance of these re- 
wards to entry-level college-trained availability ot the in- 
trinsic rewards is not significantly different from their per- 
ception of importance asb^gned by the students. Also, the 
broadcast educators' perceptions of the availability of rewards 
in the broadcasting organization is generally more conserva- 
tive than those estimates of availability offered by broadcast 
managers. 

The results of this study call for recognition on the part of 
broadcasters of the need structure of each entry-level em- 
ployee and a commitment to offer organizational resources to 
satisfy those needs so that the broadcaster may be able to 
effectively motivate the employee and thus make use of his 
qualities. Broadcast educators need to develop a better under- 
standing of their students' aspirations and an Improved percep- 
tion of the broadcast industry environment. 



A STUDY OF THE JOB-RELATED GOALS OF THOSE 
ENTERING ENTRY-LEVEL POSITIONS IN BROADCAST- 
ING AS PERCEIVED BY STUDENTS OF BROADCASTING, 
BROADCAST EDUCATORS, AND STATION MANAGERS 

Order No. 8001488 

FUNKHOUSER, Edward Truman, Ph.D. Ohio University, 1979. 
137pp. Director o£ Dissertation: Dr. Arthur L. Savage 

This study surveyed 494 broadcasting students, 32 educa- 
tors, and 167 broadcast station managers in order to discover 
the nature and extent of management and educator understand- 
ing of the needs of the young college-trained broadcast em- 
ployee. The measurement Instrument used for this study was 
a seven-point scale intended to measure the subjects' attitude 
toward twenty Job- related rewards. 

The broadcasting students evaluated the relative impor- 
tance of the rewards as long-run career goals and as short- 
run first-Job goals. Broadcast educators indicated their per- 
ception of the desirability of each reward to ycxuig 
college-trained individuals for a first Job in broadcasting, 
and their perception of the extent to which broadcasters can 
offer each of the rewards to the young employees. Broadcast 
managers were asked their judgement of the relative impor- 
tance young college-trained employees assign to each of the 
rewards, and the realtive amoimt of each reward they feel they 
can offer the young employees. 

Generally college-trained entry-level employees need rec- 
ognition for Job performance, constructive criticism, social 
and professional interaction with people, challenging tasks, 
aiid a chance to demonstrate their talents and creativity. The 
relative importaJice students assign to the suggested rewards 
Is moderated by students* personal characteristics including 
age, sex, employment experience, size of market In which 
they wish to work, type of Job they desire, class rank, and 
scope of the academic program at their college or university. 

Broadcast managers and broadcast educators over-estimate 
the college-trained entiy-level employees' need for the ex- 
trinsic rewards of money, promotion and advancement, and 
glamour and social status. Both groups also over-estimate 
these young employees' need for an opportunity for leadership 
and freedom from supervision. The educators' evaluations of 
the needs for coUege-tialned entry-level employees are higher 
1 for the extrinsic rewards than the broadcast managers' evalua- 

tions and lower than the broadcasters' evaluations for the In- 
trinsic rewards. 
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THIRD CINTMA IS THIRD WORIJ): THE DYNAMICS OF 
STYLE AND IDEOLOGY Order No 800U22 

Gabriel, Teshome Habte, Ph D. Unive/sity of California, Los Angeles, 
1979. 253pp. Chairperson: Professor Howard Suber 

The focus of this di<»*^enaiion is on a new kind of Third World dncma 
tliai made iis debut in ihe early 1960s. This new cinematic movement, called 
"Third Cinema" was built on ihc rejection of the concepts and propositions 
of traditional cinema, as represented by Holl>^'Ood. The main aim of Third 
Cinema is to immerse itself in the lives and struggles of peoples of the Third 
World. Since the Third World should not continue to dissipate its culture 
and national identity. Third Cinema attempts lo check this and conserve 
what is left. This study, therefore, of Third Cinema, is essentially that of 
films with soaal and political relevance and. it embraces the twin aspects of 
filmic experience • namely, style and ideology. In the body of this work, 
ideology and style are at limes seen as inseparable and. at other times 
treated separately. 

The first chapter inuoduces the concepts of Third Cinema and argues 
that ihe pioneering works done in the sixues are the historical antecedents 
of whatever Third Cinema holds. Following this bnef over-view. Chapter II 
lays the theoretical foundation for the critical study of films with social and 
political oncnution Ideology, a pnme concern of the practitioners of Third 
Cinema, is discussed and an interpretation of its concepts provided Chapter 
III deals uith the five major themes ofThird Cinema, and shows how each 
treatment is a call for acuon. Chapter IV attempts to conceptualize what 
constitutes a revolutionary film Due to the disparity in interpretation it was 
necessary to pin point what a re\ olutionary film is. through the close 
reading of some of the best films from the Third World Attention wa^ p3id 
10 ilicir innovative style and ideological oneniation 

The view that emerges in Chapter V is the direa link of style to 
ideology The Chapter utilizes a three pronged approach: (a) a comparative 
textual reading ofan Amencan and a Cuban film on the same subject 
matter: (b) a comparative aesthete exploration of two films from South 
Africa, and three films on Mexican revoluuon. and (c) a comparative 
distinction of two films on stylistic and ideological grounds Qiapter VI 
attempts to deal with the whole question of cultural codes versus ideological 
codes The chapter esublishes the relauon between film and ideology as 
mediated through culture The dissertation stiares the generally accepted 
view that culture rather than ideology is the object of style, but the 
altcrnauvc view that ideology rather than culture is the object of film is 
rigorously debated. Style cannot bypass culture nor can film bypass 
ideology. While a direct or sponuneous relation between style and ideology 

denied, therefore, the relanonship of film to ideology is noL Film and 
ideology muute in response; to shifts in style, and are not seen as absolutes 
because they interact and compliment each other in film practice. The study 
concludes with Chapter VII by suggesting that, unless made impossible due 
to repressive conditions. Third Cinema can be truly its own by esublishing a 
panem of educauon leavened with enieruinmenl 

•1 



QUALIFICATIONS OF CANADIAN BROADCAST tDtCATlON 
FACULTY: A COMPARISON TO MODEL QUALIFICATIONS AS 
RECOMMLNDFD BY lAVO JLRIF.S OF EXPKRTS 

Order No. 80L^H89 

Oailey. Richard Wiuard, F.d D. Bngham Young Umyersir}\ 1980. 
212pp 

The purpose of uus slud> was lo ascertain the extent to which instaictor^ 
of broadcast education courses in Canada during the fall quarter of the 
1978-1979 academic vear possessed piofeshioual quahfications as perceived 
necessary b) tv^o junes of experts, one selected from the pnvate sector and 
Ihcoihcr from the pubhcseaor of the Canadian broadcasiingindu!ytr> A 

second puq^o^e v^as to determine the extent ofcongruency of expecutions 
Of the two Junes of experts relaiiNe to instructor preparation 

Th€ results of this study indicate that full-lime work expenencein 
broadcBMing was the most imponani professional qualificauon which 
should be possessed by a Canadian broadcast educator While over 90 
percent of the rc:.pondenL«; mci the standards in ihis qualification area 
standards in other qualification areas were not met to a sililar extent |he 
study al^o deiemuned thai the expecutions of the two junes selected from 
Ihc public and the private sectors of Canadian broadcasting were essentially 
identical as indicated by a Pearson cocfTicient correlation of 9073, 
significaniatihe 01 level. 



A CRITICAL EXAMINATION OF RHETORICAL ARGUMENT LN 
NARRATFVE ENTERTAINMENT ON TELEVISION: A CASE 
STUDY OF SELEC1T:D DRAMA'nC PROGRAMS 

Order No. 8008210 

GouiART. Elwood. Ph.D. Indiana University, 1979. 206pp. 

This study examines the use of idea-oriented arguments in dramatc 
narrative entertainment programming on telension. Six episodes from three 
similar series, SrarTreik, Space: 1999. and Battlesiar Galaciica. were used as 
iie sample for this comparative and contrasiive investigation of covert 
rhciorical functions. The episodes were divided into basic sequences 
comprising ihe stories, synopsized to reveal idea content, and then an 
assessment was made of the interrelationship between their idea content and 
arguments conveyed. Serving as location points for arguments were these 
generic narrative elements; conflict-crisis, characters, dramatic resolution of 
conflict climax-outcome, and theme. A range of possible modes of 
argument-designated as analogical, authority, causal, chain, combination, 
definitional, and generalizalional-^was adopted from Ch. Perelman and the 
wriiings of other contemporary rhetorical and argumentation theorists. 

Star Trek was used as a yardstick for this initial investigation into the 
uses of rhetonc^ argument in dramatic entertainment on television since 
the 1%6 series shows evidence it was designed lo convey particular 
positions about beliefs, attitudes, and values to viewers. The analysis of the 
six episodes provided data regarding presentational techniques, message 
composition, and narrative styles as they developed in more than a decade 
of commercial television programming. 

One chapter examines how Star Trek episodes convey a reasonabU 
consistent, holistic idea oneniation based on beliefs, attitudes, and values 
associated with broadly universal political and social issues. Episodes 
ostensibly concern the adventures of space explorers on missions of 
discovery, yet the basi? for the explorers* behaviors is a well-defined value 
system based on taking delight in differences between life forms m the 
cosmos while promoting peaceful coexistence among them. 

Another chapter con^^ms Spacr. 1999. a series which involves a human 
colony that is blasted oui of orbit on the Eanh's moon. Episodes are shown 
10 offer some observations about humanity similar to ideas expressed m Star 
Trek As a result of production and scnptwnling weaknesses, however, u is 
demonstrated thai only random platitudes are conveyed 'deas are not 
rhetorically well-developed 

A third chapter examines Battlestar Galacuca episodes and concludes 
lhatlhcy haNea comparauvely limited rheioncal significance. Episodes 
primarily cona*m a continumg space war between liumans and aliens 
Human heroism coupled with a deadedly pro- war and militaristic value 
system compnses the basis for the human behaviors in the episodes Several 
weaknesses associated with scnpi-wnting and character development are 
shown to diminish the senes'rheioncalpotennal. 

A reliance upon analogical and generali?^tional modes was found in Oie 
sample as emotional/psychological elements (such as the aaion/ad\ enoire 
emphasis, credible portrayal of space uavel and technological hardware) are 
integrated vMih logicai/rauonal claims (such as the preference for peace over 
warfare and an emphasis on cenain desirable behavioral traits in people) to 
muakc arguments regarding viewer's beliefs, attitudes, and values It is shown 
O 3w proposiDons or claims can. in fact, be embedded m television drama to 
' ^"^irea people to look at the world and at other people in particular v^a.vs 



Fmdings suggest that the relative disunctiveness of idea oricnuuon in an 
episode in addition to how arguments are adapted to speafic viewers, 
iovem ihc rhciorical poicnual of a program. To be rheioncally cfrecove, 
narrauve entertainment on lelcvisioa appears not to require a demonstrable 
intent on the pan of producers or writers, ^o^ a single idea or issue upon 
which to suic a given viewpoint, nor even a system of ideas which arc 
philosophically or intellectually related to each other. Rather, narrauve 
cnteruinmenl seems lo be most effectively rhetorical if distincuve idea 
conlenl can be appropnately adapted in argumentational modes to a speafic 
audience. 



WORKING CLASS FEMALE ROLE MODELING A3 
INTLUEN(nCD BY PARENFCHILD LNTER.\CTION AND 
TELEVISION VIEWING Order No. 8003435 

Grieve, Catherine AKNE, Ph.D. Umversity of Denver, 1919. 154pp. 

The general purpose of this dissertation was to investigate the effects of 
interpersonal communication and mass communications stimuli on the - 
child's role-modeling process. An exploratory study was conduaed to 
examine relationships between mass media, family interaction, and role 
perceptions. 

More specifically, this study attempted to (1) delineate patterns of 
exposure to televised female models among working class female children: 

(2) examine role identification with female roles both real and televised: 

(3) analyze need gratification that can be associated with role modeling; 

(4) examine parent-child inUiraction and its relationship to television 
viewing habits, role modeling and occupational awareness. 

The study was based on personal interview with nine-lo-eleven-year-old 
females (n = 78) from working class families. The interviews were 
designed to assess individual needs, sources of need satisfaction, media 
choice and au dience orientation The interview was selected as the method 
of data collection because it provided the researcher with information 
derived directly from the subjects. ■ j u 

In general, less exposure to television viewing was found associated with 
more parent-child interaction The parent-child interaction among low 
television viewers focused more on topics about education and occupational 
goals The results suggest that television can serve as a sUmulus for 
communication between parent and child if the parent(s) watch television 
with the child or if the viewing is properly monitored. 

Il was also found that regardless of the amount of television viewed, the 
respondents did not differ substantially from one another in terms of how 
much they felt they learned from television. l>ie extent and application of 
mformaUon gleaned from television may be contingent upon the amount of 
parent-child interaction 

The majority of the respondents said women in real life were more 
imporunt than TV models in helping them decide what they wanted to be 
when they grew up. The opportunity to communicate interpersonally 
nfluenccd their choice in favor of real women. 

The findings of this study indicate that (1) television does provide 
female working class children with information about sex roles; (2) the 
child's use of this in formation may be conungent upon television viewing 
habits and relationships with real life role models; and (3) the processing of 
informauon about sex roles is influenced by the amount and degree of 
interaction the child has with her parent(s). 

Furthermore, the study suggests that subsequent research is warranted 
in order to more specifically define the role of television viewing and 
parental interaction on role modeling behavior and other roie-related topics 
including the influence of the two communication stimuli on the acquisiDon 
of social \aluesand the creative use of television 
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ANALYSIS OF THE REGIONAL TELEVISION BROADCASTING 
IN THE UNITED KLVGDONt 1954 • 1979 Order No. 8007381 
Hanson. Jajuce K.,Ph.D. Northwestern Univeniry. 1979. 236pp. 

Purpose. Television broadcasting in ttit United Kingdom began t 
process of decentralization in 1970, as th^ BBC responded to the 
competition afforded by the Independent Broadcast Authority, which began 
tnnsmissions in 1954. In response to the need for greater regional 
itpresentauon, both the BBC and IBA have increased their amount of 
programming aimed directly at the regional populations with concern to the 
cfaADgini populations, economic* and cultural differentiations. This study 
discusses the concerns of television programmers in the United Kingdom as 
&r as their perceived responsibilities, and with reference to the 
accountability of broadcasters to serve their publics. Through an analysis of 
the historical precedents leading to the decentralization, the current trends 
in programming are ascertained and the role of broadcasting organizations 
within countri« (using the United Kingdom as a case study) are discussei 

The BBC Model of communications has been widely copied throughout 
the world, and with the major reorganization which occuncd in 1970, 
precedents were also established to which other countries have responded 
E>ecentralizaiion is a process which television systems undergo when they 
become large enough to separate from one major organ of control and 
decision maling. 

Methodology. Tht study is historical in approach, because the precedents 
leading to the decentralization are firmly grounded in an historical 
framework, and it was felt that this t) pe of approach would best explain ihe 
changes which the British broadcasting industry has undergone through 
lime. , ^ 

The study examines the British broadcasting siruaure as u has evolved 
through various stages, the first involving the development of the British 
Broadcasting Company and the growth of the British Broadcasting 
Corporation. Though important decisions in the history of broadcasting in 
Britain from the formation of the Company in 1922 up to the Pilkington 
Committee's report to Parliament in 1954 are discussed, major importance is 
placed on the period between 1953 and 1979: times which saw the creation 
of the Independent Television Authority, the beginnings of BBC 2. the 
eventual decentralization in 1970. and the projection of the present structure 
of British broadcasting through Broadcasting In the Seventies, and the 
Annan Report. 

Justification for the Study. The United Kingdom provides a case study 
for regional broadcasting. The various topographical, political, and 
economic differences between regions in the U.K. reflect problems 
characteristic in several countries which have a similar high populaoon 
density. As broadcasting "grows-up" the accountability and responsibility of 
broadcasters is re-definel 

Limitations of the Study. l*he findings of this project are not intended lo 
be judgements, prescriptions or remedies for programming. Instead, this 
study is intended to provide a basic understanding of the way in which 
regional programming satisfies the needs of the region it serves. 

Source Materials. Several individuals who aauaJly made decisions 
involving the decentralization have been interviewed for the study In 
addition, the reference libraries of the BBC, IBA. and the Westminster City 
Reference Library in London were the greatest sources of printed matenal 
Publications by the BBC and IBA. as well as British Government 
Publications were sources for the hisioncal precedents, and the comments 
dted therein were sources for cultural information, such as values, interests 
and attitudes 

Evaluation. The decentralization of broadcasting powers and the 
regionalizabon process was a response to the growing responsibilities of 
television, and therefore, provided a better scprice to a greater number of 
people in acounU7. The regionJ concept is a forerunner of broadcasung 
systems for the future, and undoubtedly have an influence on every 
broadcasting organization 
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One type is that of the intellecnjal jou malist and the other that of the 
institutional journalist This study traces the development and the 
movement towards professionalizaiion of the intellectual journalist during 
the course of Japanese mass communication history from its beginning to 
the present, with special attention given to the importance of the 
Occupation period and other critical times. 

A historical-cultural perspective is employed to examine tJie central 
issues in the profe&sionalization of the intellectual as journalist: the 
journalists' concept of their own social role in relation to intellectual 
freedom and responsibility. The data are the events, ideas, problems, and 
conflicts in mass communication history and in descriptions of the 
professional intellectual role by participants and observers in it 

It is shown that professionalizaiion may accompany tendencies toward 
either greater in.stitutionali2ation or greater intellectualization. 
organizational and ideological subservience or independence, openness or 
intolerance toward diversity. The concepts which appear to determine the 
direction of development are those of intellectual freedom and 
responsibility and the journalists' notion of public opinion and their relation 
toil 

There are comparative and area-study purposes to this investigation and 
it offers a methodological suggesuon that one way to study a communication 
system is through the dc.nands and questions put to it from within. 



FACTORS RELATING TO SALESPERSON PRODUCTIVITY 
AT SMALL MARKET RADIO STATIONS 

Order No. 8000041 

HINMAN, Donald PhilUps, Ph.D. Bowling Green State Unive''- 
aity, 1979. 247pp. 

The determlnaUon of what constitutes a producUve salea- 
person has been a concern of broadcasters. Small market 
radio stations are particularly of concern because they oper- 
ate in a different manner than other types of broadcast sta- 
tions. That difference Is due to the nature of the small town 
economy and the IntanglbUlty of the product sold because of a 
lack of adequate audience measurement, The primary pur- 
pose of this study was to determine what characteristics were 
associated with productive small market radio salespersons. 

Characteristics relating to domains of personal history, 
Job behavior and personality were sug^^ested In the literature. 
A mall questionnaire containing Indicants of these dimensions 
was sent to 1250 randomly selected small market radio sta- 
tions In the United SUtes. A total of 498 useable question- 
naires from salespersons were returned. 

Productivity was measured by sales volume, uicome and 
number of clients and regressed on variables representing the 
domains of characteristics. The Self -Description Inventory 
(SDI) by Ghlselll was used to ope rationalize personality traits. 
However, the SDI was found to be unreliable which resulted In 
rejection of the Instrument. 

Elglit job behavior factors were Isolated. Use of extra 
sales materials and techniques, providing a con sultan t/lnfor- 
maUon hervlce to the client and entertaining the client were 
found to positively relate to productivity. "Small talk* rapport 
iiad a negative relaUonshlp. Use of formal sales tools, client 
list development through referrals, client list development 
through media sources and development of a personal friend- 
ship with the client did not relate to productivity. 

Four dimensions of personal history were explored. A cur- 
vlllneai relationship (positive) was found benveen productivity 
and current experience. Past radio sales experience was also 
found to poslUvcly relate to productivity. Previous announcers 
were not found to be more productive than other salespersons; 
htTwever, current announcers were found to be slgnlflcanUy less 
productive than non-announcer salespersons. Age had a posi- 
tive significant relationship with productivity, although that 
relaUonshlp was explained by the high correlation between age 
and current cx^ierlence. Education was related to productivity 
when the effects of current experience were held constant. 
Higher levels of educations were associated with productivity. 
Membership In clubs and organizations was found to have a 
significant relationship with productivity. 

The overall finding was that salespersons wlio worked full- 
time and displayed extra effort in the performance of the sales 
job were more likely io be productive. 

ir, 



THE EFFECTS OF NEWSCASTER SEX AND VOCAL QUALII^ 
ON VIEWER PERCEPTIONS OF HOMOPHILY AND 
INTERPERSONAL ATTRACTION Ori^^ No. 8007158 

Hutchinson. Kevin Lejgh. Ph D. University of Missouri^ Columbia. 1979. 
lJ2pp. Supervisor: James W Gibson 

Generally broadcasung research, lelevision news executives, and viewers 
lupponmale newscaster superionty. Tneorciical ^"«^P^",^'»^^„^^^^^^^^ 
^dS newscaster- also emphasizes ihe imporunce of gender, in favor of ihe 

male news broadcasicr. ^ .^.^.^ or,H 

Also research in speech communicauon. speech disorders, ana 
broTdSiurThave emphasized thai voice disorders and vo,ce characiensucs 
are salient features rclaung to effective communication. A nO™al or g(X)d 
voice quality is favored over various vocal quality diso' dcrs for effccuve 
Smniunication. and has been found to affect xarious dependent measures 
differentially The purpose of ihe present investigauon was to examine ihe 
eSf newsc^^ gender and vocal quality upon viewers' percepuons of 
homophily and interpersonal attraction. 

Before the expenmcnt was conducted, the experimental videotapes were 
subjected to stimulus validation. The first stage of the validauon procedures 
Involved the vocal quality simulations, which were randomly presented lo 
and rated by six clinically certified speech pathologists. High agreement on 
the vocal quality simulations resulted in acceptance of the validity of the 
vocal quality manipulations. . t c 

With Uie esublished validity of the simulated vocal quality smiulaiions- 
norma] nasal andbrcaihy/tense-thenonnal voice quality upe was viewed 
by students who completed scales which measured the dominance, 
bclicvability. pleasantness and responsiveness based upon the nonverbal 
cues elicited during the news presentation. Subsequent statistical analyses or 
the measures indicated no significant differences for the nonverbal measures 
and the believability scale. . 

The experimenul treatment tapes were randomly assigned lo intacl 
classes and data were collected on viewers^ ptrccptions of homophily arid 
interpersonal atuacuon. The homophily scale contained two factors labeled 
attitude and background; the interpersonal attiacuon scale conuined three 
separate factors-tasK social, and physical. 

To assess the effects of newscaster sex and simi)!3ied vocal quahues on 
the dependent measures, the self-rcpon responses from one hundred and 
seventy-six subjects were analyzed. The Hotelling-Lawley Trace 
multivariant analysis of variance statistic was used for simultaneous analysis 
oflhe dependent and independent measures. An alpha of .05 was required 
for suiisiical significance. ^ <r 

Sutistical analyses indicated no significant differences for measures of 
perceived attitude and background homophily. for newscaster sex and vocal 
quality, regardless of subject sex. Only the physical factor of interpersonal 
atuaction reached statistical significance for the main effect of newscaster 
sex No significant differences were observed for the task and social 
dimensions, regardless of the independent variable under consideration. 
The results are discussed in liglit of previous theory and reseaidi. 



PUBLIC AFFAIRS INFORMATIONAL STATUS ATTAINMENT 
MODELS IN THREE NATIONS; PERU, VEN^EZUELA, AND 
THE UNITED STATES Order No. 7927179 

KANERVO, Sarah Ellen Williamson, Ph.D. The University of 
Wlsconsln-Madlson, 1979. 3()4pp. Supervisor: Professor 
John T. McNelly 

In developed and developing nations, In stratified and egali- 
tarian societies, researchers commonly find disparities be- 
tween socioeconomic groups In their awareness of various 
topics. These differences seem to bo related to differences 
in exposure to the mass media, which In turn appear to be 
strongly related to differences In socioeconomic resources 
such as Income ajid education. Dlsroverlng the process by 
which a person acquires information useful for improving his 
position in society is important if one wajits to find ways to 
narrow this knowledge gap. 



This study investigates what roles the mass media and 
interpersonal communication play In attaining knowledge of 
public affairs^ It also examines the effects of stratification 
variables such as parental background iiid respondent's edu- 
cation and Income on public affairs lnforn;atlonal status. The 
path model hypothesized suggests that one'« lather's educa- 
tional attainment leads to one's own educational attainment 
and that both of these In turn lead to one's income. One's own 
education and Income affect organizational participation and 
all three of the variables influence mass media usage and 
interpersonal discussions of public affairs. The communica- 
tion variables and education then lead to holding of public af- 
fairs Information. 

This basic model, along with varlatlojis, was tested using 
path analysis, on sample survey data gathered In Madison, 
Wisconsin; Barqulslmeto, Venezuela; and Lima, Peru. The 
model was nin for each setting to see whether the informa- 
tional status atUlnment process might differ among social 
systems with different constraints on the means of acquiring 
information. U was also run separately for high and low socio- 
economic groups in each country to see whether the process 
might differ among people at different ends of the stratifica- 
tion continuum. 

DaU fit the hypothesized path model of the informational 
sUtus attainment process fairly well In all three cities. Re- 
sults from aU three settings also confirmed hypotheses that 
the variable of education and the mass media variables of ex- 
posure to public affairs programming on radio and television 
and exposure to public affairs magazines and newspaper arU- 
cles were more important In Influencing Information holding 
In the lower strata than In the upper. Ui line with these find- 
ings but opposite to what was predicted, lnterpersoi\al poliUcal 
discussions proved more important in Influencing public af- 
fairs informational sUtus for the low socioeconomic groins. 

Differences in the model among the three countries were 
less clearcut; in fact, the model proved more alike than dif- 
ferent across countries. As hypothesized, the variable d edu- 
cation did seem to be more important for information holdlnc 
in the developing naUon of Peru than the transitional naUoi ol 
Venezuela and more important in Venezuela than in the United 
States. No discernible pattern amons the settings in the Influ- 
ence of income on pubUc affairs InformaUon holding emerged. 
Opposite to what had been predicted, only in Lima dia orga- 
nizational participation enter as an Integral part of the infor- 
mational SUtus attainment process. Frequency of poUtlcai 
discussions appeared to be more InfluenUal In Barqulslmeto 
and Lima than In Madison, 

Thus most variables appeared to be more Important in 
influencing public affairs Information for the lower socio- 
economic strata and for the kss developed nations, and It 
appears that to the extent that disadvantaged groups attain a 
higher educaUon and pay more attention to the mass media 
they stand to gain relatively more from these efforts than 
their more advanta^^ed coimtei-partB. 



TiiK structlrf:.s. AcnvniF^s. and ivuc iks of unda, 

niE IMtRNATIONAl. ( AlHOLlC ASSCK'lAllO.N I CR RADIO 
AND T1;L£VISI0N Order No. 7928649 

K.FRSTTN. Kfvin I'RAvc is. Ph I) The University of\^Usconsin • Madison, 
1979 2287pp SuperNisor Professor Don R UDuc 

h IS a iruism lo s^> broadca^jUng penetrates vrorld contemporary soaeiy 
and culture, even organized icligion 1 es.^ known are Chn5;tianitY's 
organi/auonal means to peneuaie the world of broadca5Ung One sucii 
mean<i is the Internationa! Catholic Association for Radio and TeleN-nsion. 
Uie subject of this stud\ its members call it L'nda. Utin for wave 
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Subject Unda aims lo foster aposiolic and professional attivitics of 
aihdks in broadcasunf for the purpose of evangehiauon and 
devftopment of men. To ih« end it acts as a caialysi for co laboration 
moni its members at the national, continenul and world ^^vels through 
ictivities like workshops, conferences, research, mfonmaiion exchange, and 
colUboration with other organizauons. It also helps broadcasting projcos m 
developing nations by ananging for the training of indigenous personnel 
and swving as a conduii for transnational aid The backbone of Unda s 

IS its 101 Nauonal Associations (NAsUormed b^ 
and groups working professionally or pastorally in brpadcasUngJJeven 
Stholic International Organizauons{C10s) that work in broadcasting and 
accept Unda*s aims are also members. 

Purposes This study describes Unda, comprehensively and ^ 
syslemalically. It examines ihe nature and composition of Unda s 
membership, analyzes its stnjciures. surveys its ^aiviues and Pr;;>vi^ff.^ 
Smhesis of its policies at all levels-naUonal. continental, and iniernauonal. 
It also amasses, organizes and presents dau hereiofoie unavailable lo 
specialists in internaiional communication, iniemational organizauon, 
pastoral Ideology, and eoclesiology. u ^ ^ c 

Methodology. Alihough incorporaung quanutauve data, the sujdy is in 
the tradiuon of qualiui^ve research Methods were favored which enab ed 
productive, efficieni use of descriptive data in massive amounts, generated 
from Unda's own documents and the tesUmony of those who r^n it, belong 
to it created its present stuictures, and are affected by it. The aim was to 
describe Unda a posteriori inductively. During anny-ei^t monihs of 
dau-galhering, Unda's laws, proceedings, publications, live files and 
archives were scrutinized. Additional dau were generated by personaUy 
obse^^^ng sixteen major Unda events, questioning ""^.^f^^^^^^^^ 
iuthoniics and associates, and fonnally intervieN^nng all Unda s ^^^^^ 
&ainining the data revealed the types and charactensucs of hose belonging 
to the NAs and of the ClOs Subsequem examinations revealed the 
sirvciural and operaUonal characteristics of Unda at each of its three levels. 

Presentation and Findings. Relying heavily upon illustration and 
example, the presenuiion paiallcls the sequence in which the data were 
examined and mirrors the dynamics of Unda's own structures. Thus, the 
constitutenis of the NAs and the CIOs are described first because Unda s 
raison d'etre \s to serve ihem. Second, the NAs QiemseWes are descnbed 
since ihey are Unda's most fundament^ entibes and the source of its 
vitality Six ConUnenul Groups, formed by the NAs in their respecUve - 
regions, link the national and internauonal levels. Description of ihem in 
the presentation's third phase gives a more precise undersunding of Unda 
llobally h also facilitates describing Unda's stnictures and works at the 
iniemational level, which is done in the final phase of the presentation. 

The presentation reveals five policies characterizing Unda at ail levels. 
First because it depends on the vitality of its NAs. Unda urges them to 
include as many as possible-broadcasting professionals, sutions and 
organizations as well as pastorally oriented individuals, offices and groups. 
Second Unda's government and acUviiies are guided by the subsidianiy 
principle Third, Unda continually strives to occasion contact and 
collaboration among its members and others wiih allied interests Fourth. 
Unda prefers works serving the needs and aspirations of its members. 
Finally Unda endeavors to reflect, represent and foster the Church s work 
in broadcasting-understanding i)ie Church both as an insutuuon and as Uie 
People of God in all its diversity 



A STUDY L\ TliE USE OF COMPRi:SSE-D SPEI^ FOR Tlffi 
PRESENTATION OF RADIO NEWS Order No. 8003S86 

Kjnchorn. Clivh J.. Ed D Oklahoma Siaie University, 1979 56pp. 

Scope nnd Method of Study This stijdy examines the use of compressed 
speech m the preseniauon of a radio newscast It hypothesizes that Oie use 
of various speech rates should show no significant difference between 
listener scores on comprehenfion-recall and in their rating of newscast 
acceptability and credibility. A newscast was recorded at 1S4 words per 
minute (wpm) and compressed to 183, 208 and 240 wpm Tlic four 
newscasts were a5Signed to four classroom groups at Oklahoma State 
University. A multiple choice test was utilized to determine comprehension 
and recall of the newscast material A semantic differential test insirumeni 
was used to determine acceptability and credibility of the newscasts A 
completely randomized design analysis of variance was used to test 
tjcaimenl differences Duncan's Multiple Range Test was then applied lo 
compare all possible treatment means. 



Findings and Conclusions. Result£ of the study revealed no significant 
difference on the comprehension-recall test between participants who 
listened to the compressed newscasts and those who listened to the newscast 
It the nonnal rate. But the speech rate did significantly affect the ratings 
given to the newscasts that were compressed. Further, the newscast recorded 
at 240 wpm was significantly less acceptable than the other three rates and 
significantly less credible than the 154 and 208 wpm newscasts A summary 
conclusion was that listening time could be saved through the use of 
compressed speech without loss of comprehension but at the expense of 
acceptability and credibihty. 



ADVtR USING LNTENSIiT ANT) MARKET CONCENTR-KTION 
WITHLN SKLfXTED PRODUCT CAlTGORIES Order No. 8006146 
LvNCASTEK. Kent Michael. Ph.D. Michigan State University, 1979. 
183pp. 

Despite the lack of any dear evidence or theory that advertising is either 
a source or a consequence of market concenUation, that uncertainty is not 
reflected in recent and separate policy proposals and decisions that assume 
advertising both resuicui and stimulates competition. The question 
therefore deserves further consideration. 

A review of this literature disclosed: (1) the existence of five 
contradictory theories, with supporting evidence, regarding Die relationships 
between advertising and market concenuaiion, (2) some clear evidence :hat 
increasing returns to advertising messages do not exist for single brands. 

(3) conuadiciory indirect evidence of scale economies due to industry or 
firm advertising intensity, and (4) conflicting evidence as to the existence of 
pecuniary scale economies due to media rate structures, especially network 
television advertising rates, whigh may favor large, multi-product, mulli- 
indusU7 advertisers at the expense of their smaller nvals. 

Speaal specific shortcomings of previous theories and melliods were 
idenufied including: (1) use of the advertising-sales ratio, (2) insufficient 
attention to the relative disuibution of advertising expenditures among the 
firms within an economic^ly relevant market, (3) aggregation of advertising 
expenditures into a single index which disguises the likely differential 
impaa on consumer behavior of separate advertising media categories and 

(4) use of small indusu^' samples at high, three and four-dicit, IRS and SIC 
levels of aggregation. 

l^is study attempted to overcome these limitations by: (1) providing a 
theoretical basis for the use of absolute advertising expenditures instead of 
advertising-sales ratios. (2) romparing the relationship to sales and to 
market share of three different measures of ad\ enising. (3) testing directly 
for scale economics in firm and in brand toul and separate advertising 
media expenditures. (4) providing a liiooreucal ba.sis for examining the 
share of advertising among the firms or brands in an industry and 
examming these relationships both withm and across industries, 

(5) examining total and separate advertising media expenditures available 
from syndicated trade sources in relation to corresponding sales and market 
share data available from a leading Uade journal from 1^70 through 1975 
for a large number of fims and brands within 19 narrowly defined and 
economically relevant consumer non-durable product categones 

SeNcral hypotheses were tested using linear and log linc;ir multiple 
regression technique?^ and the following major findings are supported: 
(1) There are. on a\crage. strong diseconomies of scale in tola! advertising 
expenditures at both the fin:i and the brand levels of ag^rnganon Hov^cNer, 
diseconomies in adNem^ing are much greaiei at tlie brand level of 
aggregation than they arc at the finn le\ei of a&gregabon (2) In the ready 
to-eat categoo. there appears to be slight economies of scale in total 
advertising expenditures at the firm le\el of aggregation, but not at the 
brand le\el of aggregation (3) Ihere are suongly diminishing reuirns to 
individual atisert'iMng media expenditures such as network leloision, spot 
television, magazines, neiv^ork radio, ncv^'spaper Sunda> supplements and 
outdoor Hov^ever. diseconomies in neiv^ork lelevisiun adsertising or in spot 
television advenising are often much greater at the brand level of 
aggregation than they are at the firm le\ el of aggregation (4) The 
relationships between brand total advertising share or brand netv^ork 
television ad\ertismg share and brand market share are po<;itne and 
significant in each product category (5) Network television advertising 
shares clearls expla.ned significantly more of the vanaiion m brand market 
sha^e than tlie share of any other adverusing media category for: Toilet 
Soaps. DeodoranLs. Shampoos and Rinses, and Cereals (6) The potential 
exists for regressions of brand market shares oi brand ad\ert;sing sales 
ratios to lead researchers to infer economies of scale in adsertismg 
expenditures, when, in fact, there arc. on a\erage. strong diseconomies of 
scale in advertising 
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MOTIVATION AND aULDREN'S LEARNING FROM 
TELEVISION Order No. 8008826 

LOMETn. Guy E.. Ph.D The Umyenity of Wisconsin - Madison, 1979. 
2Upp. Supervisor: Asstsianl Professor Byron Reeves 

The purpose of this research was to replicate and extend developmental 
research on children's learning from ihe media and to validate the uses and 
gratifications approach to the study of media effects by manipulating 
motivations. Two kinds of learning were studied; central learning (plot- 
relevant information) and peripheral learning (plot-irrelevant information). 

A field experiment was carried out. Two televised segments were shown 
to 343 children from the fourth, sixth, seventh, and eighth grades. The TV 
shows differed in their complexity (amount of information) which was 
varied by adding to the audio portion of the program (Wild Kingdom) 
information about the show's content (porpoises). This version constituted 
the high-complexity program. The low-complexity program did not contain 
this additional information. 

Two levels of motivation were manipulated (surveillance and 
entcrtaiament) A third condition received no motivation. In the 
surveillance condition, subjects were instructed to watch the program and 
learn all they could because they would have a quiz immediately after the 
program In the entenamment condition, subjects were instructed to sit 
back and relax with their friends and have a good time while they watched 
the program ConUol condition subjects received no instructions. 

Central learning increased from fourth- to both sixth- and seventh-grade 
children Peripheral learning increased ffom fourth- to seventh-grade 
children while the decrease approached significance between seventh- and 
eighth-grade children (p < 059) 

When interest in the TV show, sex of the subject and their perceptions 
of reality (for the program) were controlled, older children (sixth and 
seventh graders) learned more tlian younger children (fourth graders) 
Similarly, eighth graders learned more than fourth graders. ConlroUmg 
interest, sex and perceived reality revealed that peripheral learning 
increased from fourth to seventh graders while it decreased from seventh to 
eighth graders. However, when sixth and seventh graders were ueated as a 
group, peripheral learning increa.sed from fourth to sixth and seventli 
graders, while !t decreased (though not significantly) from sixth and seventh 
graders to eighth graders, lliese findings are important for two reasons 
First, the penpheral learning findings were only significant when grade 
levels were not grouped Second, interest and sex were significant predictors 
of learning The more interested learned more than the less interested, and 
boys learned more than girls With these factors sutisiically conuolled. 
however, significant developmental differences in learning remained. 

O^ildrens perceptions of central and peripheral material were consistent 
across grade levels However, children and adult judges differed in their 
perceptions of these materials 

Although children differed in the size of the groups in which they 
vicv^ed the TV program, this factor was not important in influenang their 
learning of either central or penpheral matenal. 

Control-group children learned more central material than either the 
surveillance- or entertammcnt-group children While this study 
manipulated moti^atjons, children's self report mca.^ures of why they 
watched the programs v«,erc also a.ssessed The high-measured-surveillance- 
motivated children learned significantly more central and penpheral 
material than the low-mea5ured-sur%eillance-mot3vaied children. Both of 
the measured motivations (surNcillance and entertainment) were positively 
related to both fomis of learning Only the relationship between 
enlertainmemand central learning remained significant af^er interest and 
sex were conuolled statistically. 



DESCRIPTIVE ANALYSIS OF THE FACTORS THAT INFLU- 
ENCED THE CRFATION. INTRODUCTION, AND IMPACT 
OF SELECTED TELEVISION PROGRAMS OF THE YEARS, 
1946 TO 1976 Order No. 8001465 



The term trendsetting was selected as the word that best 
described this type of landmark-like television programming. 
Trendsetting referred to programs that were innovative, or 
eactremely well done, or influential in creating similar shows. 
Trendsetting also meant a program that broke with tradition 
or that established new standards for the program industry. 
In addition, these programs had to have drawn sizable audi- 
ences and had to be considered reasonably successful by eco- 
nomic considerations ol the networks. 

Nine television programs, for the years 1946-1976, were 
identified as trendsetting. Three groups of judges were mailed 
a questionnaire seeking the identification of such programming. 
The three groups of Judges were broadcast critics; broadcast 
college instructors holding the Ph.D. degree; and television 
writers, producers, directors, and network executives. 

The review of the existing literature had revealed that 
little was written about the actual influences that determine 
and shape the program offerings presented to the viewing pub*' 
lie. Understanding those elements that most influenced the 
development of these highly influential and innovative pro- 
grams should create a greater historical understanding of 
past program practices and lend information that will allow 
for a greater understanding of current television programming 
directions. 

In chronological order, the nine selected programs were: 
•Your Show of Shows,* *I Love Lucy," "See It Now,* "Today/ 
•Tonight,' "Gunsmoke,* "Playhouse 90,* "Laugh In/ and "All 
In the Family.' 

The primary research tool was the interview. The origi« 
nal writers, or producers, or directors, or network executives 
associated with each of these selected programs were identi- 
fied and interviewed. 

Among the goals of this study were these objectives: 

1) To describe the extent to which the television networks 
ascribe to and institute empirical audience analysis prior to 
a new television program. 

2) To describe the types of empirical measurements or 
instruments that were employed by the networks to assess the 
public's wants, wishes, needs, or interests prior to program 
creation. 

3) To identify predominant societal elements or events 
within the television industry itself that may have been influ- 
entisd in the creation of these trendsetting programs. 

This study's conclusions indicated that television program- 
ming owed a great deal to radio programming practices. Tele* 
vision programming developed without a long range plan of 
program development by the networks; many of the success- 
ful television program decisions were guesses at what might 
work. Empirical research had not been an instrument em- 
ployed in early television program development with great 
regularity. 

It appears that the process of program selection is a highly 
complex and creative enterprise that is far from having the 
attributes of an exact science. Personal intuition and the pat- 
terns established by prior program successes seesa to be the 

most pressing influential factors in program creation and se- 
lection. The determination of how long that particular pro- 
gram will air, however, is purely an economic decision based 
upon rating Ijidices. The concepts of artistic contributions and 
levels of quality have not exerted the strongest influences upon 
program selection and program longevity. 



MACKENZIE. Alexander C, Jr., Ph.D. 
serve University, 1979. d96pp. 



Case Western Re- 



in the world of history, politics, economics, and other al- 
most countless disciplines, influential occurrences or land- 
mark events have existed and have been recognized and Iden- 
tified by the practitioners of that discipline. It is reasonable 
to assume that within the comparatively short history of com- 
mercial television certain Influential television programs 
have been landmark-like occurrences that have played a sliap- 
ing role in the const ructicm of otlier commercial television 
O ram types. This was the premise of this study. 

;ric 



SOCUL COMMUNICATION AND THE MASS POLICY AGENDA 

Order No. 8007782 
MacKucn. Michael Bruce, Ph.D. The University of Michigan, 1979. 
183pp. Chairman: Philip E. Converse 

The Mlure of ciuzen polilical consciousness has for centuries remained a 
centra] pcinl of inquiry for social theorists. This thesis examines the roots of 
ihort-ienn shifts in the public's agenda orienutions for a period of fifteen 
years, paying particular attention to the pan played by the mass media. 
After outlining i dynamic inferential model, the basic notion that auzen 
views are shaped by the press is found to hold, but to be somewhat more 
restricted than previously demonstraied. In particular, sensitivity toward 
economic concerns are revealed to be a reflection more of objective 
conditions than the weight of news coverage, at least once a threshold has 
been passed In addition, dramatic political events impact individual 
political views in such a way that conforms with a model in which the citizen 
judjcs the significance of his symbolic environment, and does not simply 
react to its topical distribution. 

In lenns of the enduring character of these judgments, the analysis 
demonstrates that these impacU last for a period of months rather than days 
or yean. Furthermore, the greatest sensitivity to environmental changes is 
found for those citizens with greater cognitive skills and interest in political 
matters, and the least by those less attuned to pubKc affairs. Finally, an extra 
boost in reactivity arises for those who participate in political conversations. 
Thus» with the possible exceptions of purely economic concerns, citizen 
linkage to the potitical climate suggests itself to be associated with sxial- 
psychological rather than instrumental motivations. The implications of 
these results for democratic theory, both in terms of personal alienation and 
system performance, arc then briefly sketched out 



THE ELECTRICAL LVUGINAnON: PREDICriN'G THE FUTURE 
OF COMMUNICATIONS IN BRITAIN AND IHE UNITED 
STATES LN THE LATE NINETEENTH CENTURY 

Order No. 8009099 

Makvin. Carolyn Ann. Ph.D. University^ of Illinois at Urbanct Champaign, 
1979. 279pp. 

Societies are constantly trying out new futures for size in their 
speculative predictions and early innovative efforts with new leclinologics. 
The social definition of what the social communications network consists of 
and how it operates is a historically shifting one. and must be imaginatively 
coiislTJCted by each society partly on the basis of the communications 
technologies available to it. The invention of the elecuic hght. telephone, 
phonograph, dnema, and wireless over a generational span at the end of the 
nineteenth century uansformed expectations about twentieth-century 
communications in Britain and the United States in a way that resembles 
our own anempis to wrestie with the future of computers, satellites, and 
lasers. 

This thesis describes and examines: (1) the significance of elecuicity 
generally for the laic nineteenth-ceniur>' social imagination (2) speafic 
pred)CUons about communications inventions, including a number of 
recurring predicove themes (3) effon.s to implement some oftheiic 
predictions, indudiug the consuuction of messages by means of electnc 
light banks, or electric light projection on clouds and buildings, and the 
regular distribution of news, sermons, concerts, and other kinds of 
progtanmiing by telephone. 

Social prediction and early implementation of new technclogies .^re 
essentially conservative and reproduce the familiar world. The sueam 
revolution, for example, provided the major conceptual model for 
considenng many of the social effects of electn' media. Inevitably, however, 
the contemplation of change is a two-way p'^ "s whidi makes use of oid 
ideas but exposes them to revision from < "ith new ideas and 
drcumstAnces 

l^is thesis IS based on evidence from pop'jlar scientific, and 
professional journals in Bniain and the United Sutes m tiie 1880s and 
1890s. 



GAY ACTIVISTS AND THE NEFWORKS: A CASE STUDY OF 
SPECIAL INTEREST PRESSURE IN TELEVISION 

Order No. S0O8S06 

MOKTGOMERY, Kathryn CHRISTINE, Ph-D. University of California, Las 
Angeles, 1919. 243pp. Chairman: Professor Ruth Schwaru 

This study set out to examine the relationship between a special inierwt 
group-the /jay activists-and the three commercial television networks. The 
primary purpose of the research was lo gain an understanding of the procesi 
of pressure exhibited by the gay activisu and the way in which that pressure 
affected network decision making relative to programming content 

The focus of the research was on the two principal gay activist grwps 
dealing with network television: the National Gay Task Force (NGTF) and 
the Gay Media Task Force (GMTF). 

Using a "grounded theory" method, seven major protests were 
researched thoroughly from written documents and interviews with 
principal participants. In addition, the study included the close examinadon 
of the development, writing, and production of a single network television 
program involving consultation from the gay community. 

The study revealed that gay activists have established a carefully 
constructed system for pressuring the television networks, and have acated 
a structure that is analogous to the structures of the three networks. 

Working primarily with network Broadcast Standards departments, and 
employing ilie two key pressure strategies of sur\'eillance and feedback, the 
gay activists have developed a set of "routine" and "extreme" tactics for 
dealing with the television networks. "Routine" tactics include a momtonng 
system of both network operations and programming content, persistent 
telephone calls to network headquarters, letter writing, and mecDngs with 
television network executives. 

"Extreme uctics" have been employed infrequently in major protests 
waged by the gay activists against the networks. These protests revolved 
around specific programs, and in the majority of cases, the networks made 
changes in the contested programs that could be attributable to the efions of 
the gay activists. .... 

In addition to pressure activities, gay activists are involved in ongoing 
consultation with television industry personnel regarding gay-related 
content in entertainment programming. The examination of such 
involvement in one program. In the Glitter Palace, revealed that gay 
activists had an influence upon the depiction of gay life in the movie. At the 
same time however, the necessity to create a program that would anna i 
large audience resulted in several key decisions that produced a clear 
pattern upon the portrayal of homosexuality as it emerged in the program, 
and in some ways mitigated the gay input u -^w ^ 

The study of gay activists in network television lead to four nypotneses 
applicable to other pressure groups in network television: (1) 0^^"^ 
pressure from special interest groups upon network Broadcast Standards 
departments can result in decisions that affect program content. (2) Physical 
proximity to the centers of network decision making affords a pressure 
group with an enhanced ability to effectively influence decisions withm 
those network! (3) ITie combination of ongoing, informal relations and 
sporadic large-scale confrontations between spenal interest groups and 
television network decision makers may be a major coriuibutor to network 
response. (4) Regardless of the role played by outsiders in the ircainienl of 
sensitive content the filtering process of network entertainmem program 
creation will shape that content in a way that is palatable to a ma^ public 



THE TREATMENT OF JAMK.S EaKL CARITR AM) GKRAlJ) R, 
FORD I)l-R1NG THE 1976 KllXTION CAMPAIGN BY 
TEi.KVISION NE1AVOKK CON'l.MKNTATORS ERIC SEVAREID 
AJS'D HOWARD K. SMI I H: AN L\ AU'ATIVE ASSERTIO.N 
ANALYSIS Order No, 8008114 

Oni-jM.. Dhsvis Jav. Ph D University of Southern Mississippi. 1979 183pp. 

Television is a major tool used in our national political process to inform 
vote!"s about the candidaixfs who are seeking office and the methods and 
outcomes of ihei: campaigns Broadcast news commenianes have been part 
of network news offenngs sinc^e the beginning of broadcastirg However, 
httie anenuon has been given to broadcast cornmcniary b:, icscarchers 
looking inio bias in news coverage 
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Thil iludy examined the opinions expressed by network commenuiors 
Howtrd K. Smith (ABC) and Eric Sevareid (CBS) on the evening leleWsion 
network news during the 1976 presidential election campaign. The 
commentaries presented by these commenuiors from 1 January through 1 
November 1979 were examined to determine the direction (positive-heutra^ 
negative) of \ht evaluative assertions made by the conunentaiors about 
presidential candidates Jimmy Carter and Gerald Ford and their campaigns. 
The primary tool used was the evaluative assertion analysis. 

Following a review of pertinent literature, fourteen hypotheses in four 
lenerel categories were generated. The first four hypotheses dealt with ihe 
commeDUtors' evaluative assertions about the personal charaaeristics of the 
amdidates and were tested with the chi-square one variable test This same 
sutisUcal test was used in testing the second four hj^pothescs. These 
hypotheses concerned the evaluative assertions presented by the 
commentators about the campaigns of Ford and Carter. The Pearson 
product moment correlation lest and the chi-square lest for independence 
were used to test the next four hypotheses that dealt with the evaluabve 
assertions presented by the commeniaions about the campaigns of Caner 
and Fold over the course of the entire campaign. The test for significant 
difference between two indepcndcni proportions was used to lest the final 
two hypotheses that compared the oulput of the two commenlaiors during 
the campaign. 

Smith was much more active in his presenution of evaluative assertions 
during the primary elections. Sevareid concerned himself with the 
candidates and their campaigns more during the final two months of the 
campaign. Both commentators presented more evaluative assertions about 
Carter ani- his campaign than about Ford and his campaign. Sevareid 
presented n^^ore evaluative assertions during the campaign, but Smith was 
more consistent and had a higher average number of evaluative assertions 
per commentary than did Sevareid. 

Howard K. Smith presented more positive evaluative assertions about 
Carter than negative. Smith presented significantly more positive than 
negative evaluative assertions about the campaign of Carter. Both 
commentators presented more negative than positive assertions about the 
campaign of Ford There was a significant correlation between the 
proportion of positive evaluative assertions presented by Eric Sevareid 
about the campaign of Carter and the serial order of presenution. Also, 
there was a significani correlation between the proportion of negative 
evaluative assertions presented by Howard K. Smith about the campaign of 
Ford and the serial order of their prescnUtion. Smith presented a greater 
proportion of positive evaluative assertions aboui the campaign of Carter 
than did Sevareid. 

This study of opinion-oriented network television commeniary. as 
expected, found bias on the part of both commentators Most of the bias 
found vN-as negative. Both commentators were biased against the campaign 
of Ford Sevareid was also biased against the campaign of Carter dunng the 
last two monilis of the campaign. The only positive bias was found in 
Smith's evaluative assertions about Carter and his campaign 

Contrary to the results of previous campaign coverage research 
concerning balance in networit television coverage of election, the netw orks 
do show bias for and against presidential candidates in thai neiv/ork 
commenuiors show this bias in their commenianes ITie results of the 
hypotheses proved thai the commeniaiors dcfiniiely look stands dunng the 
campaign. 



THE SOaOIX)GY OF NEWSWORK: TELEVISION 
NEWSMAKING ANT) CAREER FERSPtrTIVFJS Order No. 8004515 
PaPademaS, Duna M.. Ph D Syracuse University. 1979. 384pp 

The dissertation presents a research study in the sociology of newswork 
lis purpose has been two- fold: (1) to extend the substantive area, the 
sociology of newswork as culture production; (2) to develop concepiual 
schemes that clarify scopes, levels, and units of inquiry lo pennii theon 
building In addiuon lo extensive literature reviews, the data for the 
dissertation derive from participant obser\ai}on of commercial television 
Methods are described in the second chapter. 



In Chapter 1 theoretical and conceptual frames establish the scope, 
levels, and units of investigation from the literature in the sociology of 
communications, mass communications, communication organizations, 
television news and newsmaking, and reality construcoon or cullure 
production. A simple grounded theoretical Model is generated, and the 
chapter elaborates a concept, "career perspectives." as one way to 
understand newsmaking. the activity of newsworkers. The problem or 
guiding question of the study is: "What kinds of perspectives do television 
newsworkers create in commercial television newswork?" The subsequent 
chapters develop the findings on career perspectives. By emphasi7.ing the 
relationships between the organi2ation of commercial lcle\ision. the 
newsworkers' perspectives in newsmaking, and the rcsulianl product, the 
news The Model also provides the logic for the flow of ihc chapters. 

Oiapler 111 describes and begins lo anr.lyze the basic parts of the Model, 
building upon data on Television One. Television news organizaii( n, 
newsworkers and perspectives, and television news details are pre. ided. The 
nolion that career-making is related lo news-making underlies the analysis, 
suggesting the integral and dynamic relationship of parts of the Model. 

To further analyze the relationship between the news organization and 
newsworkers' perspectives. Chapter IV explores conditions thai conuol 
newswork along three analytic dimensions'-poliiical, economic, and social 
Cor^iorate policies, legal and regulatory controls, budgetary controls and the 
commercial goals of television, as well as basic bureaucratic dimensions of 
the organization have meaning foi newsworkers. They define their work and 
careers by negotiating, sometimes bargaining, trading-ofT influence, 
complying with and deNiating from expected behaviors. 

Chapter V extends the analysis of how newsworkers shape their career 
perspectives through their relationships with many others. Learning 
newswork is a developmental process, one th»l shapes career perspectives 
Career siages correspond to related learning modes and lo newswork levels. 
The many "others" whom newsworkers lake into account in varying ways 
include colleagues, competitors, sources, various audiences, and others of 
the television world. Differing relationships yield difTenng career 
perspectives and newswork. A seaion on reporting the criminal justice 
system illustrates these notions. 

Chapter VI elaborates the relationship between newsworkcr career 
perspectives and the news. Mobility in the organization, or movement 
through a television station, shows how career paths shape career 
perspectives, how career perspectives shape the news, and how news types 
or newsworker conceptions of news shape careers. 

The dissertation concludes v.'ith a Summary of Television One and a 
discussion of thematic notions and theoretical implications, particulariy ihc 
Model and career perspective concept. Problems of scope, levels, units and 

the issue of generality are raised A cntique of television newswork is 
offered and ideologR^il issues are mcniiuned Further research questions are 
outlined and the conunuauon of the study of newswork as culture 
producuon poses the possibility of comparative analysis 
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iw: vi.^Bn.irv of carle iklfn'ision as a community 

EDUCATION DFI.IVKRV SVSIKM I.N A SKLF.CTEI) MARKET. 
TULSA, OKLAHOMA Order No. 8003595 

Pauun, Phiup Edwin. Ed D Oklahoma State University, 1979 165pp 

Scope ofSiudy This study attempted to determine if cable television m 
Tulsa. Oklahoma, could be considered a viable communit> educauon 
delivery system 7"hrough a 19*pomt quesuonnaire submitted to a systematic 
random sample of 25.000 Tulsa Cable Television subscnbcrs, viewing habits 
and program'type preferences were .sought The lesearcher sought to 
determine why certain programs were not being watched and what topics 
viewers would like to sec presented in future programs on the three public 
access channels 71k investigator examined the many definiuons of 
community education and determined which one best fitted ihe study 

Findings and Conclusions Ihe cable television subscriber m Tulsa, 
while aware of a 30-channel choice, was noi aware, due to a lack of 
publicity, of programs being offered on the public access channels Viewers, 
as expected, watched commeraal telCMsion more than public or access 
channels However, education level and income of the respondents had htUe 
to do wnih the type programs Mewed The sample was eager to make 
judgments on current program offerings and lo suggest topics for future 
programs which they would hke to see if proper advance publicity was 
given No one day was preferred by viewers, but Wednesday was 
determined to be a day when fewer viewers watched television No reason 
for this preference could be determined Cable television was determined to 
be a viable deliver) system for community educauon in Tulsa, OiJahoma. 
Follow-up studies were suggested 



A RHETORICAL ANALYSIS OF DOROim FLLDIIEIVVS 
TELEVISION COMMKVI ARIFS Order No, 8013859 

REiSMAN. Jldito Ann, Ph.D. Case Western Reserve University. 1980 
»7pp 

This rheioncal analysis of Ms Dorothy Fuldheun's lelevisioi. 
commcnuncs exannncs a sample of six newscastsdclivered from January 
1968 10 December 1%8. and six delivered from January 1978 lo December 
1978 Representing a cross section of her television editonals. these 
commenianes illustiale the speaker's aiuiudcs on a vanety of issues 
Therefore, the study considers the speaker's background, education, and 

pro*(es$ional life as aji actress, lecturer, book reviewer, interviewer, writer, 
and brotdcasier. as well as her television speeches on many subjects Her 
occasions and audiences, the basic premises from which flowed her main 
lines of argument, proofs, and refuiauon: speech disposition including 
preparation, organi?5tion, language, and delivery are also examined. The 
dassical criteria of Aristotelian methodology are used to detcitnine the 
;;iture of her content and delivery. 

This writer employs Systems Analytic methodology as an added research 
tool In doing so, AhsioiJe's concept of efrectivene5;s is extended to a 
measurement of Dorothy Fuldheim's effectiveness as a news conunenutor. 
Aristotle used his extensive powers of observation to develop rigorous 
criteria for persuasive speaking; he possessed no sophisticated measuring 
tools in 350 B C. However, Aristotelian criteria and the sophisticated 
measuring tools of modem science are fused within this dissertation An 
original application of the system's anaJytic theory, measurement of 
performance, picks up where Aristotelian theor>' ends; at the point of 
measurement 

My sources for this study included interviews with s^'Stem*; analysis 
specialists and broadcast executives, as well as other sigiiificant sources of 
information concerning the television speaking of Dorothy Fuldheim. The 
measurement of performance technique developed here is only a beginning 
of exploration into possible s>-stem's too^s with which to measure an orator's 
effectiveness. 



Some children in the Piaget's concrete operational stage of cognitive 
development who attended one school in Munrie. Indiana were chosen as 
respondents. The questionnaire was administered at two points in time. 
You.iger children had the questionnaire read to them by their teachers; 
older children self administered the questionnaire. 

Reliability evaluation was performed by (1) computing interitem and 
item-loial correlations, using Pearson's product-moment procedure, which 
were compared to a set of guidelines, (2) examining coefficient alpha, and 
(3) conelaing the two sets of responses. Attitude scores were tested for 
significant differences by the Friedman and Wilcoxon Signed Rank lesu. 
The relationship of attitude to age, sex, and brand conelation were 
performed by Chi-square tests. 

Results. Both the original and modified scales produced reliable 
measures; the interitem and item-total coefficients fit the guidelines, the 
alpha measures were high, and the test-relcst conelations were generally 
significant at p < .001. 

All commercials were looked up negatively but toy commercials 
somcwha'v less so. Attitudes were found to be independent of either age or 
sex and brand evaluations were found to be independent of commercials 
attitudes as well. 

Implications. In terms of research methodology, some implications are: 

(1) agreement/disagreement scales generate reliable atutudinal data, and 

(2) both genera] and specific attitudes can be measured. 

In terms of public policy, the findings suggest that children are capable 
of evaluating commercials and are able to form evaluations of brands 
independently from commeraals attitudes. Thus regulation involving 
banning commercials for all products when children comprise a ceruin 
percentage of the television audience may not be necessary. Instead, a 
selective regulation approach may be more appropriate. 

In terms of advertising strategy, the results indicate that advertisers 
should attempt to design commercials that will gain more favor with 
children-particular attention should be paid to the truth 'of commercials 
and to ensuring that product performance matches advertising claims. Each 
industry needs to determine why children view those particular commercials 
in a negative manner. 



CHILDREVS ATTITtDES TOWARDS TELEVISION 
COMMERCIALS: METHODOLOGICAL CONSIDERATIONS AND 
IMPLICATIONS Order No. 8007946 

RiECKEN. William Glen, Ph.D. Virginia Polytechnic Institute and Sta'e 
UniversiryA^19 232pp. 

Introduction. The effects of television advertising on children is 
currently one of the most conuoversial aspects of advertising. Cntics have 
been prompting the Federal Trade Commission staff to consider heavy 
regulation of television advertising to which children are exposed. A major 
impediment sound regulatory decision making has been the lack of 
empirical data to guide decisions. Research on the effects of television 
advertising concerning children has been hampered by the difficulty of 
Obtaimng information from children. Most studies have relied on personal 
interviews As an alternative, to encourage more research, a recent attempt 
was reported which used a short, four point agreement/disagreement scale 
to measure children's attitudes towards commercials This scale produced 
reliable responses in that study but is limited lo mcasunng attitudes in 
general. ^ , , 

Statemeni of the Problem. Developing reliable attitude scales that arc 
short and easy to adx.MPistcr is important because of the need for research as 
input to regulatory decisions. The emergence of the recent scale is an 
important step but is lunited in value until it can be replicated in its onginal 
form and modified to reflect more refined attimdc measures 

The purpose of this study was to evaluate the reliabiluy of selected 
altitude measuring devices and to utilize the data obtained to denvc 
implicauons for research methodology, public policy, and advertising 
stxateRV 

Methodology Five problem areas were included: (1) reliability 
evaluation of the original scale modified to reflect towards commerciaJs for 
cereals propnetary medicines, and toys. (2) reliability evaluauon of the 
original scale (3) comparison of amtude scores produced. (4) examination 
of attitude scores by demographic characteristics of respondents, and 
(5) examination of the relationship bet^^^een commercial atutudes and 
specific brand evaluations. 



THE ARGENTINE FILM INDUSTRY: 
STUDY 



A CONTEXTUVL 
Order No. b002007 



SCHNITMAN, Jorge Alberto. Ph.D. Stanford University, 1979. 
222pp. 

The present dissertation studies the development of the 
Argentine film industry from 1896 to 1972. within the context 
of (1) Argentina's socio-economic and political development, 
and (2) the evolution of a world film market and the gradual 
predominance of United States-based companies In that market. 

The purpose of the present study is to ascertain the pos- 
sibilities and limits of state protectlcmlst policies as a viable 
strategy for the development of mass media Industries In de- 
veloping countries. 

Special attention is paid to the policies of the Peronlst 
government towards the local film industry (1946-1955). Ui 
the Argentine case, the Peronist government policies tofward 
the local film industry are particularly relevant to the objective 
of studying protectionism's effects: Many different pro- 
tective measures were taken during the period of Peron- 
ism's political dominance, and the reactions of the vai-l- 
ous branches of the film industry to such measures car be 
followed. 

The present work took the research format of a case study 
organized across time periods. Quantitative and historical 
data were gathered and interpreted In the national and Inter- 
national context previously described. This case study was 
intended as a step instrumental for the generation of 
middle-range hypothesis and policymaking implications from 
the case of the Argentine film Industry. 

The Argentine film industry grew (1) when there were ui- 
terruptlons in the flow of foreign production (World War I)» 
(2) when It found a large domestic and Latin American market 
(1933-1939). or (3) when the state took Important protectionist 
measures (the Peronist government, 194G-1955). 
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A twoloffv of protectionist policies Is proposed, distinguish- 
ing rtttrictlve , supportive anu romErehenslve f^tate P'^^J^^^^^f^- 
S pohcies. A comprehenBlve protectionist policy (Including 
•teto*ornnized foreign distribution) Is suggested as appropri- 
ate for developing countries with Urge domestic markets and 
an Industrial base (I.e., Argentina, Brazil, and Mexico). 



'an analysis of the portrayal of the elderly in 
television commercl\ls viewed by children 

Order No. 8002059 

SEROCKi Kathryn Ellen, Ph.D. University of Maryland, 1979. 
188pp. Supervisor: Marilyn Church 

Th'd purpose of this study was to examine the portrayal ot 
the eUerly in television commercials viewed by children dur*- 
Ing evening prime time and Saturday mornings. This was ac- 
complished by determining (I) the frequency of appearance 
of the elderly In television commercials viewed by children 
and the amount of exposure they were given during tlr -^s 
V7hen children watch television; (2) the manner and co .ner- 
cial context In which the elderly were portrayed In the com- 
mercials; (3) the differences In the portrayal of the eldeg^y 
In the commercials on the basis of sex and race of the elderly; 
and (4) the personality profile of the elderly In comparison to 
the personality profile of persons of other age groups appear- 
ing In the commercials. 

The sample of elderly and persons of other age groups 
were viewed In television commercials taped over a ten-week 
period from January through April, 1978. Half-hour time slots 
were randomly sampled between 8:00 p.m. and 10:00 p.m. on 
weeknlghts and between 8:00 a.m. and 12:00 p.m. on Saturdays. 
A sample of 54 elderly persons were viewed In a total of 27C 
commercials on weeknlghts and 18 elderly persons In a total 
of 1S4 commercials on Saturday mornings. Only commercials 
broadcast nationally were evaluated. A content analysis was 
conducted on the sample of commercials In which the elderly 
appeared, so that the manner and commercial context of tlie 
elderly portrayal could be assessed. 

From the weeknlght sample of commercials, 18 elderly 
persons were selected to be ratea by six groups of raters. 
Additional samples of elderly and children were evaluated by 
lour other rater groups for age group comparisons. All rating 
was done to ascertain personality profiles by means of the 
'Aging Semantic Differential." 

A generallzablllty analysis was performed on the semantic 
differential data. It was determined that the saniple of elderly 
and children were representative of the total available popu- 
lation. 

Results of the study were: 

1, The elderly were very under-represented in week- 
nlght commercials, i'lderly men were portrayed 
twice as often as elderly women. Elderly minorities 
were virtually absent; only two elderly blacks were 
viewed In weeknight commercials. While commercials 
portraying the elderly were seldom repeated in the 
weeknlght sample, repeated exposure in Saturday com- 
mercials was very evident. 

2. Elderly persons in television commercials viewed by 
children appeared significantly more often in one man- 
ner and commercial context. In weeknlght commercials 
the elderly were real persons, not giving an argument 
for a product, seldom interacting witli children, and 
exhibiting passive behaviors, while in Saturday commer- 
cials the elderly were animated characters, having cred- 
ibility as authorities on the products, interacting with 
children, and exhibiting active behaviors. Most week- 
night commercials with the elderly were serious In 
tone, while the Saturday commercials were hurnorcais. 
Age-related remarks were few in number and seldom 
derogatory. 

O 
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3. There were significant differences In the portrayal at 
the elderly in television commercials viewed by chil- 
dren on the basis d sex of the elderly. Elderly women 
were most often associated with domestic roles, while 
men were associated with professional roles. Men were 
ratitd significantly higher than the women the person-* 
ality profile in terms of acceptability. 

4. When age groups were compared, children received 
higher ratings In terms of effectiveness, whereas the 
elderly received higher ratings In terms of autonomy. 
Children and elderly not Interacting were rated signifi- 
cantly higher In terms of effectiveness, than those who 
interacted. 

The results Indicate that the elderly In commercials 
viewed by children were portrayed Inaccurately and unrealls- 
tically. This was particularly true for elderly women and 
minorities. How such portrayals of tlie elderly affect chil- 
dren's perceptions and attitudes toward the elderly should be 
considered In future research. 



CHILDRiJS CONSL'MKR LNFORNUnON PRCXTSSING: THE 
DEVE1X)PMENT AND TRAlMNG OF PRODUCT CHOICE 
STRATEGIES AND INFOKMATION USE Order No. 8011883 

SlUMiR. Jacob. Ph.D. Univtr5iryofMinne50iaA919. 330pp 

The research undertaken in this disscnaiion focuses on relatively 
neglected however imponani aspects of children consumer behavior: their 
information use patterns and product choice strategies. 

The study's focus and scope arc best described by its major research 
questions: (a) What kinds of product information do children use in 
making choices'* (b) What choice strategics if any do they use to make 
product choices^ (c) Are there devclopmenul differences in the use Of 
product information and choice strategies? (d) What is the effect of the USk 
enviionment on the use of choice strategies? (c) C^n children be inincd lo 
understand the low level of choice relevant product information in nuny 
commercials by tead-iing them lo understand various commercial appeab? 
(0 Can children's product information seeking patterns be improved by 
training? (g) Can we u:ain children to use more effective product choice 
strategies? 

In order to address this set of questions more efficiently the research 
rcponed here is di\ided into two major studies. Tht first study examines 
children's crnisumer information use patterns and product choice stntegtes 
(the first four research questions) and was specifically designed to dcteci 
developmentaJ diff' rentes between kindergarten (preoperational) children, 
and third grade (concrete operational) children. 

The second study was designed lo measure tiie succe?« of a consumer 
education program developed specifically to iniprove third grade childrcns' 
consumption related informatjon use skills (and refers to t)ie last three 
research questions). 

Ihe theoretical approach taken here is an adapuiion of recent 
infomiaiion proce<;sing and neo-Piagc!ian pnnciples from the fields of 
cognitive psychology and cojinitivc development One such important 
prinaple central to this research suggeos thai childrcns* (as uell as adults*) 
performance in problem solving situations, is a funaion not only of the 
mfonnaiion processing system's limiiaMnnS. but also of demands imposed 
on the system by the task environment as well as of Qie st;'aieg> adopted to 
cope ^^^;h these demands Applying this pnnciple lo the study of children's 
product choice c.uaicgies results in a sucr^fisful aaommcKiation of 
coniradicting results ilcn vcd from two different information u^c measures: 
an 'infonnaiion inie^faiion** measure and a "choice strategies" measure. 

The information integration measure b;wd on Norman Anderson's 
Integration Theory and l-unriional Measurement approach indicates tiiai 
many kindcrgartners as well as tiiird grade children integrate product 
infornjation u'^ing a C(nnp?ns:tior) averaging Mratcgy with no apparent age 
differences 
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A new "choice strategies" measure was developed especially for this 
study. The measure minimizes reliance on verbal responses by having 
subjects make sequence of choices Contrary to the information integration 
measure, the choice siraiegics measure indicates the use of simple non 
compensatory suaiegies by both age groups, revealing major age differences 
between them. Kinderganncrs are found to base their choices mainly on 
perceptual salient information such as the physical amount of a choice 
option. Third graders lend to use a veo' limited range of product attribute 
preference information in their choices. The contradicung rcKulls of the two 
measures are accommodated by anal>zing the demands the two tasks 
impose on children's cognitive siruaures. 

The second study focuses on assessing the success of a consumer 
education program designed to improve third grade childrens* consumption 
relevant skills. The results indicate a mixed success in training consumer 
Itlevant concepts (e.g.. commercial appeals), orieniaiions (information 
seeking), and a marginal success in training the Lexicographic and the 
weighted adding choice strategies. 



AN EXAMINATIO.N OF THE BEHAVIORAL OL7COMES OF 
SOOAL LEARNING FROM TELEVISION AMONG StXOND 
FIFTH AND EIGHT GRADERS Order No. 8011885 

Shemer. Sara. Pw D University of Minnesota, 1919. 232pp. 

The objective of this study is to examine the behavioral outcomes of 
children's social learning from television in Uie family contcxL 

Guided by Bandura*s conceptualizatjon this study looked at modeling 
influences - televised as well as parenul modeUng of beliavior and 

parental reinforcement practices pertaining to both the child's behavior 
(direa rf.) and televised behavior (vicarious rf.). Additioailly, the study 
considered anticipatory capacities of children and examin'*d their role in 
regulating behavior. Another substantive focus of this res<iarch was the 
consideration of television content other than violent programs. Exposure to 
verbal abus<* and aggressive humor as well as prosodal programming were 
measured. In order to get estimates of the types of social behaviors to which 
children are exposed and learn in the reaJ-world two forms of data 
collection were employed: (a) content analysis, which provided dau about 
the type and range of social behaviors that were consumed by viewers of 
family oriented series on television during the 75-76 season, and (b) survey 
study which provided information about the child-viewer's social milieu 
which might modify lessons derived from television programming. Mothers 
of these children completed questionnaires which provided data on the 
family's, socalizauon influences including parental modeling of behavior 
and mother's reinforcement practices. From the c/i/Yi/'i questionnaire we 
obtained inlbnnation about children's television viewing, their anticipated 
consequences to prospective acuons and the behaviors they exhibit in 
various soaal sinjations. 

From a research point of view, however. Handura's social learning 
provides on!y general guidelines as to how the different regulatory systems 
actually cunibme to regulate behavior Thus, the starting point of thisstud) 
has been the consideration of soaal learning theory which is not specified 
enough to enable the deduction of precise hypotlieses Consequently, a 
statistical procedure was employed for purposes of locating empincai 
regulantics .n the data, or some structure, if you v/ill 

The major conclusion lo be drav^ n from lliis research concerns 'Jie 
relative cflre<:tjvenef;s of direct and vicarious remibrcc.iicnt in children's 
functioning From the exammauon of our five dependent vanabies (general 
pro-soaai bfihavior. positive coping, general antrsoaal behavior, verba! 
aggression, and ph>sical aggre^MOn) ii becomes clear that the relative power 
of the different learning proces5;e^ is dependent on a^e. 

Self-cxponences. it is shown, have a much pronounced effect v^'iLh 
younger children while vicarious reinforcements become n^ore efTeciual 
only as children grow older 

While Bandura makes a strong argument in suggesting that poopk- uim 
profit greatly from experiences of others, the cognitive limitations of 
children are not taken into account Our le^ult.'i. however, point at the r:eed 
of including cognitive developmenul notu^ns in any attempts of "s^Kial 
learning;*' to explain children's funcDoning 

Also, due to uulving a "search procedure" this stud> wa.s able to WMt 
and identify more preose teims v^hich specif) combinauons of factoa 
having some specified effects on the cnienon vanable 

The gaming of more precl^e kiu:u|cd£e ccmcerning v.hirh of a!l 
measurable variables or ct)n^t^ucLs are the imponant one^ onablt•^ the 
formulation of specific h>pt)lhc^e^ 



From a practical point of view this study provides evidence which 
supporu the view that caretakers play a very important pan in regulaUng 
children's behavior Parents actually define what one can or cannot do with 
behaviors learned from television models: ihey can facilitate, enhance or 
counteract lessons derived from television 

Moreover the study points at the complex social contexts in wnich 
behaviors all learned and enacted Qretaker's modeling and Uieir ^ 
reinforcement of children's own behavior have a major mipact on children s 
choice and use of various behaviors. 



A FIELD LWESTIGATION OF SOME DEMOGRAPHIC 
SOaOFXONOMIC, ATTITL'DINAL AND BEHAVIORAL 
CORREUTF-S OF MEMBERSHIP IN TELEVISION CITIZENS 
GROUPS Order No. 8006058 

Shfjlman, Bakry Lous. Ph D. The Pennsy lvania State University, 1979. 
188pp. Adviser: Dr. Kenneth D. Frandsen 

This study investigated the ati^ens group phenomenon in Amencan 
broadcasung. Tht purposes of the study were to uncover and assess 

demographic socioeconomic, atliludinal and behavioral characteristics of 
atizens group members, and from these lo identify the best predictors of 
membership in a television advocacy group. 

A model of consumer dissatisfaction with firms, organizations and sutes 
(Hirschman, 1970; Robinson, cL al., 1978) was used to predict tjpcs of 
television consumerists. It was expeaed that citizens groups would be 
comprised about equally of "exits" (those who dislike commercial television 
and watch comparatively little) and "voices" (tiiose who like and use the 
medium but seek to change its programming). 

A review of the literature led to further research hypotheses. It was 
expected ihat members of television citizens groups would be better 
educated, higher in socioeconomic status, and would vole more frequently 
than their counterparts in the population. It was also expected that citizens 
group members would demonstrate shared anitudes about lack of choice in 
current television programming. Longitudinal studi(?S of the television 
audience led to the prediction that citizens group members would be more 
selective in their television viewing habits than the general public. Finally, 
research in cognitive psychology led to the prediction that group members 
would be higher in cognitive complexity than the norm established in 
previous research. 

Survey questionnaires were sent to three members each of twenty-five 
national grou^j and rwenty-eight local groups. Sixteen usable 
questionnaires were returned from national groups, for a response rate of 
twenty percent Twenty-four were returned from local groups, for a 
response rate of thirty-two percent 

Completed questionnaires were analyzed using statistical procedures 
including t, r. Factor Analysis, and R^. Percentage data confirmed the 
predictions of ihe Hirschman-Robinson model.* "Exits" and "voices" 
compnsed three-quarters of the sample, in equal proportions The two types 
of citizens group members differed qualitatively in their use of media, 
"l-lxits" were fourd to watch less television, to read more books and to 
attend theater more frequently than their vocaJ counterparts. 

Compajison': with normative census data supported the predictions 
regarding educiiion. employment, and voting behavior Citizens group 
members were found to be better educated, to hold more white-collar jobs, 
and to vote rrore frequently than the population at large Factor Analysis 
confirmed the prediaion about a shared perception of lack of dioice in 
current teleosion fare among citizens group members 

Citizeni gr()up members were found to differ from Uie general public in 
their television viev^ng patterns L^ss loyalty to shows, less tuning inertia, 
less dependence on the recommendations of family members, less 
sur.ccpiroility to advertising and more reliance on fnends was idenDficd witii 
them tl.an was observed m nationw:de random samples No systematic 
relationship be' ween group membership and cognitive complexity was 
ob.<erved 

Multiple regression analysis isolated educauon. Uie perception of little 
cho.ce in pr .grams, planned and seleaive viewing, and the use of other 
media as C.c best predictors of membership in a television advocacy group. 

llie study concluded vv-iiJi a call for further research probing the 
dynamics of opinion- leadership uiihin television cituens groups, the 
networks of mteraaion between groups, and the patterns of organizauonal 
communication among the general public, citi/ens groups and the television 
networks A functional analysis was suggested to proceed from h'/io joins 
television c^)nsurner groups to *v/iv 
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AN AHALYSIS OF TELFVISION STATION MULTIPLE 
OWNERSHIP AS AN EXAMPLE OF THE PASSING OF 
THE DOMINANT PARADIGM IN COMMERCIAL BROAD- 
CAST REGULATION Order No. 7928358 

SINGLETON. Loy Alonzo. in. Ph.D. The University of Texas 
at Austin, 1979. I91pp. Supervisor: Jorge Relna Schement 

This study was designed to demonstrate that Thomas Kuhn's 
paradigm theory ol the accumulation of scientific knowledge 
can bs usefully applied to understanding certain aspects of 
th« broadcast policy-making process carried out by the Fed- 
eral Communications Commission. The major thesis is that 
the dominant paradigm of commercial broadcasting is in a 
st^te of fundamental change. This thesis was applied to the 
history of broadcast regulation and to the specific policy area 
ol multiple ownership of television stations. 

Chapter One provides an overview of the study and sets 
forth the premise that commercial broadcasting has entered 
an era of unprecedented challenge to its dominant position as 
a mass communlcaUons medium. The domestic communica- 
tions complex and Uie communications regulatory complex 
are profiled. 

In Chapter Two traditional models of the policy-making 
process are reviewed. Kuhn's paradigm concept is Introduced 
and suggested as a useful approach In understanding the policy- 
making process. 

Chapters Three and Four review the history of American 
commercial broadcast regulation beginning In 1920, aslng tlie 
paradigm approach. After the dominant paradigm was estab- 
lished ill the 1920's, a 40-year period of -normal regulation 
followed which corresponds to Kuhn's notion of "normal sci- 
ence.' The early I960's marked the onset of paradigm break- 
down brought on by four regulatory anomalies which chal- 
lenged the dominant paradigm of broadcasting. It is concluded 
that the dominant paradigm of broadcasting is now In a state 

of crisis. , - , 

In Chapter Five the more specific policy issue of mul- 
Uplo television sUtion ownership is examined usijig the P'^ra- 
dlgm approach. The history of multiple ownership is reviewed, 
beginning with the first group owners to become esUblished 
before the ''freeze* on television licensiiig in 1948. The cur- 
rent extent of multiple ownership in the top-50 markets is then 
profiled and daU are presented which Indicate that 80 per- 
cent of the television staUons In these markets are group ^ 
owned. It is concluded that the major elements of Uie FCC s 
original paradigm of station ownership have been abandoned. 

Chapter Six provides a summary of the present state of 
the broadcast paradigm and offers some possible elements 
of a new paradigm. The utUity of the paradigm approach is 
evaluated and some recommendations for further study are 
proposed. 



A STL'DY 01- SKX ROl F. SIHUOIU^K Hl.\S ON 
LNSTRlC'l lONAl. TKI.K.MSION Order No. 8009934 

Smith. Richard Aian. P)! I) J'he Vnr.ersuyofTexasat Au\tin, 1979 
ISlpp SupcrMSor: Ralph Gohr:iig 

This stud) exarir.nes a san^plc i^f msiruciioi^al icicviMon (11 V) 
programn^iPg lo dcicmunc if iho sc\- roles of nuiles and females are 
poruayed dj.^crentialiy aj^d ;f ihc p(irtra>als correspond U-) cenain 
commonl) held stcrcoiypcs of ihe behaviors and abilities of males and 
females The sample wis a con^irjcted week of mstruciional iclcMsion 
programming selected from the fall. 1978 schedule of elerp.eniar. and 
intermeddle school n V pi o^rams as broadmi b> Kl KN IV. Austin. 
Texas A toiai of 26 separate series \wcre examined 

Two coders .ecordcd the behav.or of leading and supporting cyiaraueis 
A Sign inslaimcnl. ^••hich v^as dernrd from insinjmcn!.'; -j^ed in similar 
previous studies, wa.suscd The instPj:Tk-nt alU^^^ed for the rccofdmg of 
behavior of the observed char^^ner v.ithm the constructs of acr-AU) and 
passivit), domir;ance and subir.issr\cne\s. and independence and 
dependence Tlie obser\cd character's age, occupational role and billing 
(leading or supporting role) v^ere also recorded and anal> red 

Tt\t conclusions of the stud> v^ere as follov.s. ( 1) Male ch.iracttTs v.ere 
und lobe portrayed a.s adults inore oHcn than thc> v^cre poftrj>ed a.s 
ildren While feniale charai lers were porira>ed a.s adulLs more after\ Uun 



ihcy were ponra>eda.s children. the> were more like!) lo be ponra>edas 
children than were males (2) There was no difference in the proportion of 
males to females appearing in leading and supporting roles (3) Males were 
aligned a greater variei) ofoccupational roles than were females (4) Both 
males and females interariec* more with males than ihey did with females. 
(5) There is no diffeicncc in the levels of dominance and submissiveness 
observed in males and females (6) There is no difference in the levels of 
independence and dependence observed in males and females (7) There is 
no difference in the levels of aciiviiy and passivity observed in males and 
females. 



IHE SOOAL CONSTOUCnON OF TELEVISION LN TliE 
PUBLIC INTEREST Order No. 8006358 

STOCKAKD.Russax Leon. Jr.. Ph.D. Stanford Unmrsity.W^, 248pp, 

The general purpose of this dissertation is the determination of the 
means by which reality is constituted within and through those units of 
commercial television devoted to local public affairs. More specifically, the 
dissertation hasai its objectives: (1) the development of a conceptual 
framework based on interpretive social theory; (2) the application of this 
framework through ethnographic methods .specifically designed for the 
description of the television process as it interacts with the processes of 
community action; (3) the assessment of the training, readiness, and 
effectiveness of rcprtseniatives of the various Third World or minority 
communities in the San Francisco Bay Area to approach and use local 
public affairs television to meet social needs; (4) the assessment of 
employment in broadcasting as a factor influencing ITiii d World staff lo 
variably identify with career or community interests. 

The study is in three pans. The first part is a history of media activism in 
i)ie San Francisco Bay Area. The second pan consists of an ethnographic 
study of local public affairs television. The third pan is an attempt to 
determine the role of the public interest standard in the portrayal of 
community in local public affairs television (LPA), 

Data for the history of media activism came from key informant 
interviews and documentary' analysis. Data for the ethnography of LPA 
came from interviews, participant observation, questionnaires, documentary 
analysis, and analysis of visual materials, including videotapes and still 
photographs These same sources, excluding participant observation, 
provided data on the public interest standard's role in community portrayal 
on LPA. 

The conclusions of the study were the following: (1) a conflict exists 
between the commercial values endemic in broadcasting, even wiihin public 
units; (2) community participants generally lack understanding of the 
commercial entertainment values when community participants approach 
and/or appear on LPA; (3) this lack of community understanding of 
broadcasting exacerbates the personal conflicts experienced by some Third 
World LPA broadcasters as they try to balance their allegiance to the 
conmiercial organizations they work for with sensiiiviiy to community 
needs; (4) each of these conflicU lends to undercut portrayal of the local 
community in terms of the public interest. 

Therecommendalionsofthesiudy were the following: (1) researchers 
should devote more attention lo the organizauonaJ and symbolic aspects of 
community participation in television production; (2) the public interest 
standard should be expanded to include the adequacy of S)Tnbohc 
portrayals of community partiapants; (3) broadcasters should be 
encouraged by the Federal Communications Commission to find sponsors 
for unsupported LPA programs; (4) short of this last reco^^mendauon, 
nonprofit communilybascd production centers should be established to 
provide program materials which would then be aired by the commeraal 
broadcasters: (5) as a long-range goal, the concentration of corporate power 
ui television broadcasting should be broken in order to stimulate the nse of 
aitcmauvc value systems, including diversity of expression; (6) all 
broadcast media should conijnuc to operate under a public interest standard 
rather than be deregulated if they arc to meet the needs of p(X)r and Tliird 
World people vtho are a neai-maji > in most urban areas 
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THE MODALITY OF THE VlStAl.: AN ANALYSIS OF THE 
VISUAL ASPF.CTS OF TF.LF.VISION TO DKTERMINK ITS 
VISUAL PATTERNS Order No. 8ni0308 

TA.MEK.KF7flAS.Pn.D Nt% York Universiiy. 2S2pp Chairman: 
Professor Terence P Moran 

Visualization, a significant means ofhuman communication, has 
distinctive modes of exprcssii>n depending, among oiher factors, on the 
charactenstics of the medium The focus of this study on the structure 
of the moving image of telcvivon, in order to detcmiine whether there was a 
characteristic mode in the sty 1*! of visual represeniauon 

For this purpose, the elements of the moving image were separated and 
defined as "pictorial aspects ' ajid ••transitional aspects." Pictonal aspects 
referred to the concept of stillness in the visual image and defined as close- 
up medium shot, long shot, special eJTecis, split frame, and supenmposition 
Transitional aspects referred to the technique of piaure change, whereby 
the image movements are rrrfesemed on the two-dimensional screen, and 
were defined as cui/rake. Jr/ocus, dissohe. dolly in. dolly out, fade in, fade 
out, motion m still fame, pan right, pan left, tilt up. tilt down, wipe, zoom in, 
ajid toom out . 

The re^arch v^a. conducted b> viewing and recording the visual ispccis 

.n selected e.sten, prime^umc wee..ghtsh^^^^^^ 

American network television (AliLA "^. 

were compared wnih the findings, and no pan-cula; efreo. of the use 

HTo S forced tS r^ part of the moving unage, -fl^ ^'^^'^^ 
ffe wS'e reanalyzed in terms of the opening ''"^ ^ SoJI^^^t^,';^* 
^gment of the shows to see what the visual P^"'^^" f 
ODcr^ing IPCs most frequently used were as fo lows, fade in ^J°'^"P- 

of thcthetneor produaioi: lechn-.que ,u„ rhTtancn'iiic 

^e findings of the study were d,^u^^c■d to '^^''''^ 'd of 

ledvjcis iho nsV of unccnainlv in m^i il rcpu^. i.uoon 
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RHKTORIC AND KM UAL 

Order No. 8009940 

TlMBHJ^G. BfjinaRD Majiler, Ph D. The Universiry o/Texmai Austin. 
1979. 226pp. Supervisors: Thomas G Schai7. James L Kinncav7 

The five-chapier dissertation attempts to establish a frauework for 
defining and studying several of Uie major genres of da>iirne television by 
dra^ng upon models and approaches de\ eloped in rhetorical theory, ritijal 
theory, and discourse analysis. The inuoductory chapter discusses general 
discou rse mod^rls and the ways in which modern media continue and m 
some respeas transform traditional discour?;e aims of information, 
persuasion, entertainment, and self-expression The middle chapter? 
(chapters two through four) contain interpretive studies of three genres of 
daytime television: the network evening news, the thin> -second 
commercial, and the game show. These chapters draw upon rhetorical, 
sociological, and anthropological literature to establish the distina generic 
"worlds" these forms of television create. The final chapter summarizes the 
discourse principles evidenced in the previuub case studies, shows 
interrelationships between and common elements among \anous da>tiinc 
genres, and suggests a general critical/theoretical framev.ork for analyzing 
these and other forms of commercial television. 



EDUCATIONAL VALUES IN NETWORK COMMERCIAL 
TELEVISION PROGRAMS AS PERCEIVED BY OHIO 
ELEMENTARY SCHOOL TEACHERS Order No. 8001476 

TOMASCHYK, Michael David. Ph.D. Case Western Reserve 
University, 1979. 131pp. 

The purpose of this study was to determine the Educa- 
tlonal Value of network commercial television programs as 
viewed by elementary school teachers, 

A nominal scale questionnaire was constructed and admlr*- 
istered to 715 elementary teachers (grades kindergarten 
through sixth grade) throughout the state of Ohio. Programs 
chosen from prime-time television, special program pre^en- 
tations, and Saturday morning children's programs were used 
In the questionnaire to determine the Educational Value of 
programs. 

The results of this survey indicate that the variables of 
Age, Education, Teachers Who Recommend program.^, to tlielr 
students, and Teachers Who Make Use of television in their 
classrooms are related to a teacher's judgment in determin- 
ing the Educational Value of programs. 

Results from the data also indicate that many elementary 
school teachers believe that almost every* televi'ilon program 
contains a small bit of Educational Value , depending upon one's 
ability to recognize it. Teachers generally rer^ard Family/ 
Variety and Adventure pro^^ranis as those most likely to be 
of Edoca tioncil Value . Programs such as **L'.ttle House oi^ the 
PralrieT* "Eight is Enough.' "The Waltons." Wonderful World 
of Disney/ und "Family* were often singled out by the teach- 
ers for ihoir contribution to family entertiuiment. Teachers 
suggest that parents should view and discuss a television pro- 
gram's content with their children more often. These dis- 
cussions woul-t help childron to understand and comprehend 
ccvicepts from tchwision \ rograms which oUiorwise might be 
oonf using. 
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THI COMMUNICATIONS EFFECTIVENESS OF COMPARA- 
TIVI ADVERTISING UNDER CONDITIONS OF PRODUCT 
INVOLVEMENT AND BRAND USAGE Order No. 8001596 

TRAYLOR, Mark Becker, Ph.D. Michigan State University, 
1979. 186pp. 

Thli study was an experiment that examined recall and atti- 
tude toward one's own brand for comparative, Brand X, and 
noncomparatlve advertising. The market context for the study 
was that a new, unknown brand was entering a mature product 
market In which a well -recognized brand could be "attacked" 
In the comparative advertisement. 

Print advertisements for a fictitious brand of automobile 
(a relatively high Involvement product) and a fictitious brand 
of non-diet cola soft drink (a relatively low Involvement product) 
were shown to 120 subjects drawn from a residential area of 
Bast Lansing, Michigan. Half of those who saw the automobile 
ads drove an Oldsmoblle which the comparative automobile ad 
attacked; and half of those who saw the cola ads drank Coca- 
Cola most often which the comparative cola ad attacked. Mea- 
surements of the subjects* attitudes toward their own brands 
were taken In three time periods— a pretest, an Immediate 
posttest, and a delayed posttest— to examine attitude change 

over tlmo. , . . 

Besides analyzing results based on an a priori classification 
of advertisement type and product involvement, sublects re- 
ported any comparative type advertisement they saw and lated 
the level of involvement they had with the product advertised. 
Thus, the analysis was carried out on a perceptual, subject- 
r«Wined basis as well as on an a priori, researcher -defined 
basis of what constituted a comparative advertisement and a 
high Involvement product. 

Results Indicate that comparative advertlslng--regardless 
of who defines It— is more effective from a recall standpoint, 
but not In attitude change. Among the subjects who used Coca- 
Cola or drove an Oldsmoblle, the effectiveness of the compara- 
tive advertisement was particularly striking when measured by 
their ability to recall the content of the advertisement if they 
recognized that the comparison was taking place. 

Based on the measures of communications effectiveness used 
in the study, comparative advertising was consistently the most 
effective or was equally effective relative to Brand X and non- 
comparative advertising. Thus, it may be an effective compet- 
itive tool for nev or poorly known brands In mature product 
markets and for low market share brands generally when there 
Is at least one well -recognized brand already In the markei. 



A COMIHRISON OF FOUR DH FKRFlVr INS TRUCI IONAL 
APPROACHF^ DF^IGNTD TO n:ACH b ll M.AR OLD 
ailLDREN ABOUT TKLFA'ISION COMMERQAl^ AS 
PERSLASIVF. MF^SAGFS ^^^^^ -^o- ^^"^^^^^ 

Triputtt. J^n Frances. Ph D The University of Texas al Austin. 1979. 
325pp Supervisor: Timothy P. Meyer 

In the spnng of 1979. 133 eihically and socio-economjcally mixed 
children, ages b-li. in the pre-operauonal. concrete or transitional stages, 
from three pnvate schools in Austin parcicipated m a cumculum 
iniervcnuon project to teach them consumer skills related to telcMSion 
advertising These skills consisted of (1) the ability to recognue and 
distinguish between programs and commercials of all t>pes (product- 
oncnted ^fMce onenied. public ser^^ice announcements, program 
promooons teaseis etc .) and the ability to identi^ purposes of speahc 



commercials and (2) the abiltt> to \ erbah/c an accurate concept of 
commercials by rec^^lltng pertinent characienslics 

In order to do this four instructional meiJiods (traditional, creau vc 
dramatics, video, and a combination of these methods) were used in an 
attempt todiscovci the best wa> to teach children of various ages and 
backgrounds about commercials Although the methods varied, the 
information presented in each of the four half*hour lessons presented to all 
the groups except the video group, did not vary. The curriculum was 
designed to fit into an already exisung curriculum in English, math, history, 
geography, social studies etc T^e aim of the study wa.s to suggest that 
commercials were a form of persuasion, one derived from earlier forms or 
persuasion, in order to suggest lo children that persuasion, in any form, was 
not necessarily good or bad. but something that human beings had used 
from the dawn of time in order to get oiher people to do what they might 
not ordinarily do. 

Results of statistical analyses indicated thai all of the methods improved 
learning gain of "commercial literacy " but that some methods worked better 
than others depending upon the sex and ethnic group (Anglo. Black or 
Chicano) of the child Only the combination method worked well for boih 
sexes and all three ethnic groups, although it did no/ produce the highest 
learning gain The CTcative dramatics method produced the highest gain for 
measures of recognition and identification. The video method produced ihe 
highest gain for measures of verbal ability. However, because of its less than 
successful effects on one of the sexes and ethnic groups it is not 
recommended unless used in combination with other methods. 
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TELEVISION ENTERTAINMENT GATEKEEPING: A STUDY 
OF LOCAL TELEVISION PROGRAM DIRECTORS' DECI- 
SION-MAKING Order No. 7928622 

VIRTS, Paul Harvey, Ph.D. The University of Iowa, 1979. 
316pp. Supervisors: Professor Samuel L. Becker, Assistant 
Professor Robert M. Pepper, Professor Invln P. Levin 

The general purpose of this study was to examine the dc- 
clalon-making of program directors at local television sta- 
tions. The main thrust of this research was to determine 
how television programmers process available information 
in making judgments and decisions about programs. To pro- 
vide a context for Information processing, It was necessary 
to describe the steps In the decision-making process and to 
explain some of the salient elements In tlie decision-making 
environment, 

Anderson's theory of information integration guided this 
study. The theory suggests that in making judgments or de- 
cisions, people give weight (or importance) to each type of 
available Information, r or example, a program's siiares 
might be given tlie greatest weight. Also, each type of infor- 
mation takes on a number of values. For example, a pro- 
gram might have 25 or 30 shares. People multiply the weight 
of the Informaticxi type by the value It takes on to obtain an 
overall value for each type of information. These overall 
values aie then Integrated in decision-making, using opera- 
tions analogous to those used In algebraic formulas. IVo 
types of formulas describe how information is Integrated; 
suiditlve (the types are processed independently of each otlier) 
and non-additive (one type of Information magnifies or re- 
duces the effect of another). 

Twenty-eight television programmers from 13 small mar- 
kets in the Midwest were involved in this study. 

There were two parts to the study: open-ended Intei-vlews 
and an experiment. In the interviews, programmers dis- 
cussed changes they liad made in their early fringe program- 
ming. From these discussions, three main steps Ui tlie de- 
cision-making process emerge: evaluation (of programs on 
the air), search (for new programs), and selection (of a new 
program). Various types of iiiformation are ^^alient at each 
step. A number of situations are discussed in which each of 
the following types of information are salient in decision- 
making: program content qualities, peer interaction, program 
sources, programmer's attitudes ajid background, economic 
factors, regulation, audience feedback, aiid programming 
strategy. 



TELEVISION VIFAMNG HABITS AND THE BEHAN IORS 
LXHIBIltl) BY Om.DRKN UL RING iTiEE PLAY LN A 
PRESCHOOL CLASSROOM: SIX CASE STtD.ES^^^ ^^^^^^^ 

Warrev Cut-DiA ANN. PH D Souihem Illinois University at Carbondale. 
1979 184pp Major Professor: Dr. Nancy L Quisenberry 

The Durpose of the stud) was lo invesiigaie the DPes ofbehav-iors 
exh^teS bTpSschool children who were •den^'fied a. h-^ n w r of 
i#.li.vi<;ion The invesugation sought 10 descnbe the active and passive 
Kors e?^Sbued b? individual preschool children dunng free play in a 

^'^'nlHub'^c^rnsistedors 

television who were enrolled in the same preschool in Winston-Salcm^ 
?n.ihSrna The children enrolled in the preschool represented vanou^ 
io^SrS le e s o?o.r society. The criteria for selection o ,^^^-^^ f -^^ 
m volunteers whose parents consented to their panjc.pation in th siud>. 
Indf? child en who watched four or more hours of television daily 

■SemeSonnvest.gation was case studies -^e development of the 
case^tud^es^n^oK d: ) Assessment of the number of hours subject viewed 
unfVroneweek:(2) a-ssessmentofsubjects^actw^^ 

SlToar^aSt 1 tSS view^ of the children attending the 

"«,:rai:»roS^^^^^^^ 

free play T ^eiolSsroom. each subject was observed daily for n.ne 
°^'?i;ri^aJkgroinC dau collected on parents dunr.g the parent interMew 

.,U^„V|J^r. awes Th. fin*„gs f.cm Lie '"^'"''^f;? , 

Jllnsidcrcd h.gh Me^.t• rsof iclcMSion. were acl>^c children 



MASS (OMMINK AllON IN THK ARAB WORLD: THK 

iMPLiCAiiONS OF APriAiNr; niK lntmo schramm 

STRATT:GV oh NUSS MKDIA Order No.8()076» 

YaSEEN'. Jcsu AboLIU^H. Ph D Vmied States hiemQUonal University. 
1979. l}8pp Oiairpcrson: Dale Hair.teus 

The Problem The problem of the studv was the application of ihe 
UNESCO Schramin suaieg>- for employing ma<is communtcauon iri 
promoung nanonal development in the Arab counines and Ihe impliaiions 
ai^sociaicd with thai inienL 

UNHSCO in iti effort to help the developing counmcs properly plan tor 
ihc communicauon media funaions in promoting national development, 
has (with the partnership of Wilbur Schramm) developed a strategy for 
mass media use m promoting developmeni TTie suategy laid out a general 
fmmework for mass media roles in promoting nauonal development m Uic 
developing cou nines in general, leaving many deuils to be filled in by the 
concerned countnes 



T.ic purpose of ihc study v^as lo dclcrmine what constraints would likely 
prohibit successful implementation of the strategy in the Arab countries and 
to suggest adaptations to the strategy which could likely cope with the 
constraints to encourage implementation. 

The importance of the study derives from the hope of reaching better 
understanding of human development in the Arab world. 

Method An analytical approach was employed as the method of 
research. This approach utilized a combination of sources for information 
gathering including published documents, participant observation, personal 
communication (contacts), and personal experience. 

Results. The analysis of the several Arab countries' constraints resulted 
in the following conclusions: (1) Lack of sufTicientiy available mass media. 
(2) Lack of efficient knowledge and mastery of the arts and sciences of mass 
communication. (3) Lack of good organizational and planning talents. 

(4) Lack of sufficient administrative freedom and economic mobility, 

(5) Insufficient investments in mass media growth. (6) Problems and 
deficencies in the Arab language. 

The constraints were related to socio-economic-political conditions in 
the Arab countries. The application of Arab mass media is inevii:ibly 
interrelated with these constraints. Thus, as Diey now exist, the UNESCO- 
Schramm strategy would have little likelihood of being successfully 
implemented 

Implication of the several constraints against implementing the sUategy 
suggested the following adaptations to the strategy: (1) Implementation of 
new media to an area should be guided by the extent of illiteracy uiih audio 
media initiated in the most illiterate areas and visual media in the least 
illiterate. (2) Initial implementation of mass communication can be 
enhanced by providing personal linkages into small social u nits to increase 
effectiveness of transmissions. (3) Mass communication training and 
education should be provided for personal linkers (agents) from small social 
units. (4) Smaller units of mass media should be created, where each unit is 
organized to meet the needs ol the community it is serving. (5) Advisory 
conimittees selected from communities and villages should be supervised by 
the government to provide media program content guidelines. (6) Financial 
and human resources investment in mass media in proportionately small 
amounts should be solicited from commimiry units and villages to involve 
the society in large numbers. 



W O. MiraiELL'S JAKE ASD THE KID: THE CANADIAN 
POPULAR R.\D10 PLAY AS KRT AND SOGaL COMMENT 
Yatks. Aus. Ph D. SfcGill Unmrstty (Canada). 1979. 

Canadian author and play wnchu W 0 Mitdiell. wrote more than two- 
hundred r^dio plays for the CBC between approximately 1950 and 1970, 
mostofiheminthesenesyfl/ffflfii^T'/if A^/J xi \ n 

This thesis contends thau in these popular r^dio plays. Mitchell 
discovered and mastered an ideal vehicle for his art and soaal comment, 
and developed a umquely positive and humanistic prairie genre 

The studv traces the roots and evolution of that genre in his p€f«>nal 
background 'within the prairie milieu and the literature inspired by W His 
approach to wriung the Jake plays is examined, as are the various phases of 
production leading to the radio dramatic illusion. 

In a final assessmenU the studv reviews cnucal perceptions of the plays, 
m their time, by their author and from today's perspective. 

In addition to the two hypotheses that were tested, there were also two 
research questjons invesugaied. The first, an analysis of the correlaiion 
between scores on the two tests (for all three publicauons) and the amount 
of schooling of the limited-resource individual, found no significajit 
correlauon (Pearson product-moment) The second, an analysis of Oic 
correlation between scores on the two tests (for all three pubbcaiions) and 
the salary of the limited-resource individual, found a significant correlation 
between the scores on the difficult publication and the individuals salary. 

Tlie pracucal implications of the results of this study indicate that 
senous consideration should be given to the manner m which tension 
educational publicauons are designed and used. 11ns considcrauon should 
include: (1) an analysis of the needs and abilities of Extension audiences, 
and (2) additional testing to de:em"iine which audiences would benefit most 
from which types of publicauons 

llie implic2Uonsalso indicate that new types of tests need to be 
developed to help target Fjctension publications for limited- resource 
audiences 
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SEMIOLOGY L\ TELEVISION CRlTiaSM: A STUDY OF 
AESTHETICS ANT) roEOWCV IN A TELEVISION PROGiUM-- 
GET CHRISTIE LOVEl Order No. 8010860 

Yeahwooi). Gladstone 1-loyd. Ph D. Ohio University, 1979. 216pp. 
Dirccior of Dissertation: Dr. William C Miller 

The purpose of this sludy is the application of semiology to television 
criticism. Semiology is the study of cultural phenomena as signs aiming to 
delineate conditions functioning in the production of meanings. In 
semiological criticism, the concern is v,ith textual signification and not with 
the television program as an empirical product Meaning is conceived as 
resulting from specific internal conditions of the signifier in the chain of 
signification and from contextual relations at a specific juncture in history. 
The semiological method asserts that questions of meaning always involve 
questions of ideology.' 

The sign is composed of signifier (material expression) and signined 
(conc«pt)-a transitory correlation of its two tenns. Furtheimore. a system of 
correlational rules (codes) underlie the sign governing the signifier/signified 
relationship. The study proceeded with an inuoduction to semiology. It 
noted the importance ofSaussure's distinction of "langue" (the entire 
system of language) and "parole" (the individual speech act), that the latter 
is only understood within the larger language system. A primary 
understanding oflinguistic systems maintained in the study is that their only 
reality lies in their rcalixations; and meaning of the sign is only possible in 
its particular use. 

Chapter one defined basic terms and concepts comprising a working 
knowledge of semiology. It presented a theory of sign-production and a 
theory ofcodes as integral aspects ofscmiology. The method used in this 
study emanates from Roland Barthes' S/Z, a semiological account of 
Ral7.ac*s Sarrasint Barthes' paradigm of textual codes (proairetic. 
hemieneutic, scmic. reference and s>mbolic) is utilized; but an addition 
category -technical-craft codes-is formulated^ Chapter one delineated the 
special semiological method of "reading" the television text Chapter two 
presented a detailed application of the method to a television program. Get 
Christie Love! Chapter three summarized the important findings. 

The semiological method actively sought out plural meanings and 
denied any "closure" of the text Emphasis was placed upon connoution 
\iith a view that denotation is but the sedimentation of connotation over 
lime. In its concern not v,ith the product but the process of production, the 
method focused upon the microscopic units (signifiers) of the tcxl The 
semiological reading proceeded in a "stop-motion" approach: the text was 
separated into lexias (reading units) which serv ed as points of convergence 
for several connotations or meanings. Each connotaUon was a point of 
departure for the various narrative codes. 

Get Christie Love! ( 'tmperor of Death Sueet" episode) is the narrative 
of a black undercover policewoman who penetrates the organization oft 
drug empire The semiological analysis finds this narrative is constructed 
within a suspense (hermeneutic) structure of shifting identities Empirically, 
the problem of identities is that of an undercover policewoman; 
symbolically (psychoanalytically). it is the heroine as mulano-one who 

transgresses society's black/uhite racial designations. The mulatto creaiesan 
intense "uoubling" within a signifymg system based on and supported by 
fixed social posiuoning. Thus. Chrisue Love is the site of contradictions: she 
issimultaneouMv powerful (controller of the phallus) and passi\e 
(consti -red b) u). In relation to black males. Christie is most powerful, but 
not to white rr.ales The black males are ail depicted in traditional 
siercot>ped temis (criminals and dandies): whereas the white males ha\ea 
range ofcharacienzations from the lower^middle cla^iS petty criminal to the 
upper-middle da^s professional dett .ve This discourse assumes the voice 
of the while middle class male 

The narrative develops marked!) by the dramatic exploiiauon of sex and 
violence It is construaed wnthin traditional realist representational 
aesthetics in v^hich the camera functions as the grand lechmail craft code It 
i$excessi\el> vo>eunstic. consumenst. male onented and reproduces 
dominant societal ideologies Semiology is found to be a useful inveNiigaiory 
tool for opening up lelCMSion cnucism; and its plural appnvich meanin&s 
l>ing outside the realm of conventional cnticism 
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